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Situated on picturesque Kempenfelt Bay, Barrie remains one of Canada’s fastest 
growing and youngest cities in Canada. With an unparalleled lifestyle, including big 
city amenities and small town character, more than ever, people are recognizing 
Barrie as the place to be. It is the cultural hub of Central Ontario with an exciting 
night life, first-class dining, and waterfront events running every weekend of the 
summer, including Kempenfest, ranked as one of Ontario’s top 100 events. 
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zy 4 Whether raising a family or have earned the right to semi-retire and relocate your business, 
Barrie truly is the place to live a better and more balanced life. An outdoor enthusiast’s 
delight, from intense water sports to more relaxed hiking trails, beaches and parks, and 
located in the heart of Ontario’s best skiing area, Barrie offers endless recreational activities 
at your doorstep. Barrie is a passionate community with a strong heritage and a bright 
future backed by exceptional educational opportunities and state-of-the-art health care. 


Georgian College continues to expand including a growing number of University 
degree granting programs available through their University Partnership Centre 
and the Royal Victoria Hospital (RVH) is completing a $400 million expansion. 
When completed, RVH will be home to the Simcoe Muskoka Regional Cancer 

Care Centre poised to provide cancer care closer to home for many area residents. 


With one of the youngest populations in all of Canada, and as a consumer mecca for 
surrounding areas, Barrie businesses thrive. This success can be seen in the growing 
number of businesses gaining recognition on the international stage and an increasing 
number of innovative and knowledge-based companies calling Barrie home. 


Barrie’s diverse economic base provided a strong buffer during the recent economic 
crisis and many businesses are now expanding and enjoying renewed success. 


6 The federal and provincial governments have recognized the tremendous opportunities in 
Barrie. The province has named Barrie an urban growth centre as part of their Places to Grow 
legislation and numerous government infrastructure investments have been made, including 
funding for a new downtown theatre, upgrades to the Lake Simcoe Regional Airport — Barrie’s 

own international airport, and a second GO train station to be located in the City Centre. 


Photos: Mark Wanzel 


Visit investbarrie.com to see why more and more professionals 
are transplanting their businesses and practices to Barrie. 


We invite you to live better in Barrie. 


Q&A with Barrie’s Mayor 


1) Growth has driven Barrie’s agenda for the last 25 years, but it has 
now slowed and the city has planned for the future by acquiring Innisfil 
land. What are the most prevalent pressures Barrie still feels from 
growth — residential development, traffic, service levels, etc. — and 
how should they be handled by city council during its term of office? 


The pressures of growth I think still show in those services that are stretched 
by the demand, but these are more those run by the province, such as schools, 
hospitals and Georgian College. 

The city is still catching up on some things, like parks, but I 
think we’re getting there. For example, this year I believe 
there are three or four parks in the draft capital budget 
that have been waiting for some time, and this will get 
us much closer to being caught up. 

Certainly growth brings traffic and there are some 
critical areas — our highway interchanges all need 
improvement and some urgently, such as at Maple- 
view Drive and Duckworth Street. 

The planning process means there will be a few 
more years to catch up, but this city council also 
needs to lay the groundwork for new growth as we 
start to look forward, and as the economy starts to 
recover and generate new major employers, such as 
the TD operations centre. 


2) Service levels and affordability for tax- 
payers are always a tricky balance for govern- 
ments. What is your sense from Barrie 
residents — what are they willing to pay for, 
and what can they do without? 


Well, part of the challenge is that different people 
use different services, and often they may not like 
paying for things they don’t use themselves. But part 
of that is what living in a city is all about. We all work 
together to pay for the services we need. 

I don’t believe there are many services we can or 
should cut, although there are some that we definitely 
should look at delivering differently, at lower cost. I don’t think 
people in Barrie have any appetite for significant new service costs and the taxes 
that go with them. 


3) What’s your vision for Barrie’s waterfront — both public and pri- 
vate land — and what steps will be taken by this council during its 
term to achieve that vision? 


Barrie’s waterfront is almost entirely in public hands, from the North Shore 
Trail right around to Minet’s Point. This council needs to finish the Lakeshore 
Drive project and the expansion of Centennial Beach. We also need to rehabili- 
tate and improve some of the other waterfront parks, such as Bayview Park. 

Finally, I think we need to do something with our marina and transient boat 
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slips — I think we are missing out on a tourism opportunity, one that other cities 
like Orillia have embraced very successfully. My vision is a waterfront that con- 
tinues to be a major amenity for Barrie residents, as well as a tourist destination. 


4) Downtown Barrie would seem to be at another crossroads, but 
there is some optimism. How important are the various pieces — 
branding the area, having the Downtown Community Theatre operat- 
ing, developing a hotel/convention centre, dealing with the vacant 
lots, making it safer, limiting the number of new bars, etc.? 


If there’s one thing I learned in four years as the coun- 

cillor, it’s that the challenges facing downtown are com- 

plex and will take time to address. I moved a motion 
late last term to use zoning controls to stop any more 
large nightclubs opening downtown. Council needs to 
see that through. 

Security is paramount; people have to feel safe. We 
need more daytime uses — shops and services — but 
to my mind this requires new economic drivers to 
bring people downtown. The two I want to pursue are 
post-secondary education, by bringing a university or 
college building into the downtown core, and tourism, 
through a whole series of initiatives. 

Not all of these projects will succeed, nor will they 
be finished in one term. But we need to get downtown 
on a new path. 


5) Many say the strength of Barrie’s econ- 
omy is its diversity. All the eggs aren’t in one 
basket, or with one company or type of indus- 
try. Given that, what’s the strategy for attract- 
ing new industry, businesses and jobs? The 
examples of BMO and TD are one way, but 
what other types of business should Barrie be 

trying to attract and how can city hall help? 


Mayor 
sii 
Lehman 


My agenda is all about investment readiness. The city 
can lay the groundwork for new industry and jobs by mak- 

ing sure we are business friendly in our own internal process and 
departments, and by working to ensure our economic fundamentals are strong 
for diversification. 

In today’s economy, labour force is crucial — which means education is cru- 
cial. Growing our university programs, and helping our incredible Georgian 
College to expand its efforts, can create long-term economic strength. Just look 
at the Region of Waterloo if you need an example. 

I believe the city can and should look at ways to support and encourage small 
businesses. This does not need to involve a lot of spending or subsidies. In many 
cases, it can be simplifying approvals and regulations and helping connect small 
businesses with the resources they need to grow. 
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6) You have attempted to open up city hall with the open mike 
segments at council meetings and by creating more committees on 
which Barrie residents can sit and voice their opinions. What is your 
take on whether this is enough, or do residents want to participate in 
the decision-making process on a greater level? 


This is a good start, we also need to make it easy for people to get informa- 
tion. The city website has been overhauled and it is now a whole lot easier to get 
information. I’ve done three town hall meetings in the past six weeks, in Wards 
1, 2, and 5, and will be doing one in Ward 3 on March 23. At these meetings, 
I’m urging people to form neighbourhood associations — residents groups — 
that can help organize people’s participation in decision making and ensure 
council is hearing from neighbourhoods across the city. 


7) For a variety of reasons, Barrie and many of its neighbours have 
not been on the same page when it comes to handling growth in 
Simcoe County. How should the city and its neighbours work to- 
gether on this task, and what should be the result? 


Yes, it’s time to move on. | think there are lots of opportunities for Barrie and 
its neighbours to work together, including sharing services such as transit. I 
have been reaching out to our neighbours since I was elected, as I think it’s im- 
portant we repair any strained relationships and move forward together. 


8) What does Barrie need from the Ontario government on a regular 
basis, and what needs to be done to ensure this city gets its fair share 
from the province? 


Well, I think I should start by saying thanks to the Dalton McGuinty govern- 
ment for both stimulus funding and the uploading of social service costs. This 
makes a meaningful and long-term positive impact on our budget, although the 
timing means it will take some years before the full benefit of this is felt. 

Tam concerned that Barrie does not receive anywhere near enough funding 
for post-secondary education, when you compare us to other parts of the 
province, and, of course, our hospital needs funding to support its expansion. 

But from a city point of view, the most critical need is for Ontario’s Trans- 
portation Ministry (MTO) to work with the city to get our Highway 400 inter- 
changes repaired and upgraded. 


9) What does Barrie require from the federal government on a reg- 
ular basis, and what needs to be done to ensure this city gets its fair 
share from Ottawa? 


Sustained, long-term infrastructure programs and funding are the most 
important aspect of the federal-municipal relationship. 

We also owe thanks to the Stephen Harper government for its support of 
infrastructure funding through the stimulus programs. This has made a big 
difference to our city. 
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Q&A with Barrie’s Mayor 


10) What will Barrie have four years from now that it doesn’t have 
now, and how will this happen? 


I believe Barrie will be bigger, but not a lot bigger as growth will be slower 
and smarter over the coming years. By 2014, I think there will be new commer- 
cial, office and residential development, including some on some of our major 
arterial roads within the existing urban area. There will be new businesses oper- 
ating in the south end, including more back office and data warehouses. 

Park Place’s first phase will be built out, as will the improvements to the 
roads in the area. 

It’s my hope by 2014 that there will be an agreement in place for a downtown 
university building, maybe through partnership on the Barrie Central Colle- 
giate site, as well as plans for a brand new 

Barrie Central building. 
I don’t think there will be new build- 
ings by then, but I believe we can get the 


plans in place and the project in motion 
by then. I believe there will also be new 
buildings downtown where there are va- 
cant lots and parking lots today, al- 
though it will take time for all these sites 
to redevelop and some may not redevelop 
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by 2014, depending on the market and 
the sites themselves. 

By 2014, we will have a second GO 
train station up and running, a restored 
historic Allandale train station, a new 


southwest fire station (#5), and a south- 
end library branch. 

There will also be an overhauled transit system, most likely one that operates 
from multiple hubs around the city, with improved service across the city. 

Most of all, we will have caught up on some of the services people have been 
expecting for years, such as the parks in south-end neighbourhoods that have 
been waiting for some time. 

This will all happen only if we have the political will to make changes and 
push forward, and if the economy continues to recover and grow, which from 
the point of view of March 2011, seems likely. 


I think there are good years ahead. 


FOX’S BAKERY & DELI 


Celebrates 33 Years in Barrie 


Only the Best from 96 Victoria Street, Barrie 
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Scoping Out Recreational Plans 


By: Dave Dawson 


While charting a future is not an exact science, 
the City of Barrie has plotted an aggressive strategy 
to address the recreational needs of the community 
for the next decade. 

Over the next several years, expect to see a large 
recreation centre sprouting from the ground in the 


city’s burgeoning south end, watch for a massive 


East Bayfield Centr 


overhaul of the Allandale 
Recreation Centre, and be 
prepared to see more parks 
and more playing fields. Those 
are among the major recom- 
mendations that are laid out in 
the recreation master plan the 
city approved last summer. 
“The previous master plan 
had been in use since 1991 and 
that was based on a population 
base of up to 120,000,” 
Randy Watson, manager of planning and policy de- 


said 


velopment for the city. 

“So, we realized that we had reached that and 
that the only thing not achieved as set out in that 
plan was a community centre complex in the south- 
east end of the city,” he added. 

Watson said the municipality is proud of fulfilling 
the majority of goals in that document but said it’s 
not a time to rest on its laurels. As the city contin- 
ues to grow and the population ages, the city, he 
said, needs to adapt with the changes. 

“To ensure we were operating with up-to-date in- 


60 Worsley Street 
Phone: (705) 728-1010 


formation, trends were defined and new growth was 
* said Watson, adding the city hired a 
consultant to develop the plan. 

But it was not done in isolation. It took more 


explored,” 


than 18 months and extensive public discourse for 
the strategy to evolve. 

“To ensure the various stakeholders were en- 
gaged, there was a kick-off meeting with a few di- 
rect user groups,” said Watson. 

In addition, 2,500 random 
phone surveys were completed 
and a series of public meetings 
and sessions with other agen- 
cies (YMCA, school boards, 
etc.) were organized. 

“Essentially, what we were 
asking was, ‘What do we do 
well and what needs to be im- 
proved?’ It was about identify- 
ing needs, not wants,” said 

Watson. 

In the end, the data was distilled and some key 
initiatives determined. For example, Watson said 
the strategy calls for a focus on excellence in cus- 
tomer service, a move to a more integrated service 
delivery model (e.g. working with the health unit to 
tackle obesity issues), improved programs and serv- 
ices for youth and older adults, the inclusion of 
under-represented groups, better asset management 
and an improved, over-arching green philosophy to 
guide everything that’s done. 

“Specifically, the master plan relates to a 10-year 
period from 2010 to 2019,” said Watson. 


BARRIE PUB) 


Ironically, just as this plan was being finalized, 


Barrie annexed land from Innisfil. That will likely 
mean some priority changes. 

“The big recommendation as the result of that 
was how it may be prudent, within the annexed 
lands, to set aside 50-60 acres for a campus ap- 
proach (similar to Midhurst) outdoor complex with 
amenities,” said Watson. “That was adopted in 
principle.” 

What that would mean is a community centre 
similar to Holly Community Centre, with room to 
expand by two more ice rinks in the future. Out- 
doors, there would be soccer fields, baseball dia- 
monds, a skateboard park and splash pads. 

“You could potentially build the south-end facil- 
ity sooner than the population suggests so that we 
could transfer programming there while we close 
the Allandale Recreation Centre to do the upgrades 
there,” said Watson. “Those are the things that 
we’re talking about but nothing is set in stone.” 
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The Allandale upgrades have been identified in 
the city’s capital budget. Watson, however, said the 
extent of renovations has not yet been determined. 
But he said new flooring, new ceiling, new lighting 
and other parts of the building — constructed in 
1982-83 with a second phase in 1988 — need 
upgrading. 

“The building is starting to get to the age where 
the air-handling and refrigeration systems need to 
be looked at,” said Watson. “We’ve done some of 
that but it’s much like a house, you need to stay on 
top of things.” 

There are also more soccer pitches being pitched. 
The plan identifies the need for 15 soccer fields; 
seven are in the process of being built or refur- 
bished. That leaves a need for eight more. But 
that doesn’t mean eight fields necessarily have to 
be built. 

“Tf you add lighting to a field, it’s the equivalent 
of adding half a field,” said Watson. “So we’re 
looking at where it might be appropriate to light 
fields. The first order of business is to maximize 
our current facilities.” 

Just don’t expect to see an artificial turf field 
any time soon. While many in the community — 
including Eastview football coach Martin Carl 
and businessman Jamie Massie — have pressed 
for an artificial turf facility and running track, 
neither were identified as short-term needs 
through the plan. 


A LOOK AT SOME OF BARRIE’S RECREATION FACILITIES 
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Watson said, according to the master plan, “a 
track and field facility (would) be considered in the 
medium term (2014-2016) pending confirmation 
that it fits into the corporation’s goals and a busi- 
ness case supports such a facility.” 

An “artificial turf field (is to) be considered in the 
long term (2017-2019) pending a business case that 
supports such a facility and potential partnership(s) 
to contribute to capital and operating costs.” 

While not everyone will agree with every element 
of the plan, Watson said the document is useful to 
help guide the future of parks and recreation serv- 
ices and programming. 

“The last one in 1991 was very accurate,” said 
Watson. “It’s been a good exercise to update the 
document and to have a plan for the future.” 


Holly Community Centre 
© 25 metre leisure pool 
© separate toddler pool 
© slide, diving boards, bubblers 
© water cannons, bucket drop 
© 2 arenas, 350 seat capacity 
© full gymnasium, can be divided 
© 3 meeting rooms, youth centre 
© fitness centre, aerobics room 


Lampman Lane 
Community Centre 
© gymnasium, activity room 
© spacious outdoor pool 


Parkview Community Centre 
© hall and kitchen 
© seniors centre 


Victoria Village 
Activity Centre 
© hall and kitchen 
© meeting and activity rooms 
© fitness center 
© computer lab 


Dorian Parker Centre 
© hall and kitchen 


Southshore Community Centre 
© hall and kitchen 
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East Bayfield Centre 
© 25 metre pool 
© 2 arenas, 1 gymnasium 
© 3 meeting rooms 


Eastview Arena 
© ice surface 


Allandale Recreation Centre 
© 25 metre pool 
© 2 arenas 
© hall with kitchen 
© meeting rooms 
© fitness centre 
© seniors centre 
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Out Recreational Plans 


SENIORS FEELING YOUNGER 


Providing recreational programs and facilities fit for 
an aging population is a key priority, said Randy Wat- 
son, manager of planning and policy development for 
the city. 

"One of the trends that has been identified in the 
recreation master plan is that the needs of seniors is 
changing," said Watson. “Seniors used to want passive 
recreation, such as playing cards. But that's only a 
piece of the puzzle. Today, 
younger seniors don't see 
themselves as seniors at all. 
And they want more active 
programming." 

With that in mind, the 
city has begun to offer more 
adult programming. For ex- 
ample, at the Holly Commu- 
nity Centre, there is a youth 
centre that operates primarily after school. But during 
the day, between 9 a.m. and 3 p.m., there are programs 
aimed specifically at adults and seniors. 

“We've had a very positive reaction to this and it’s 
something we will try to expand," said Watson. 

In addition to programming, the city operates seniors 
centres at Parkview and Allandale."These employ a 
membership model,” said Watson. “They have an annual 
membership and we have staff there to assist but it's 
mostly run by the seniors themselves.” 
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Growth on the Front Lines 


By: Bruce Cameron 


The idea of progress for a business quite often gets translated into a measure- 
ment of growth. But what if your business is dealing with crime and danger on 
the front lines? 

Many employees of the Barrie Police Service and the Barrie Fire and Emer- 
gency Service face uncertainties every time they start a shift and, to a degree, 
the growth of Barrie adds to the complexities out there. 

“When I came here in 1980, there were 54 police officers,” said Barrie Police 
Chief Mark Neelin. “Now we’re at 228.” 

The Barrie Fire and Emergency Service has a brand spanking new building 
and headquarters on Dunlop Street West — a structure Neelin likely (privately) 
drools over. While the number of local police officers has mushroomed, the size 
of the facilities from which they work out of has not kept pace. 

“Tt’s no secret that we are in need of accommodation space,” said Neelin. 
“When we moved into these headquarters on Sperling Drive in 1993, it was 
assumed that the building should last up to 25 years. But with the population 
growth in Barrie since then and the subsequent growth of the number of offi- 
cers, we started renting space on Bell Farm Road in 2003.” 

Now, says Neelin, his force has outgrown that location as well and is actively 
working with City of Barrie facilities staff in the search for a much-needed 
bigger site. 

Along with the space issue, Barrie police have to deal with a fast changing 
world in terms of crime and criminals. Neelin explains that while the local crime 
rate has actually decreased over the past several years, the nature of crimes 
taking place is becoming po- 


tentially much more complex. 

“There are now things 
that, when I joined the police 
service, were never thought 
of, like Internet luring and 
other types of activity,” said 
Neelin. 

Barrie Fire and Emergency 
Service Chief John Lynn says 
the volume of calls his crews 
get is fairly consistent 
throughout the year, but that 
the nature of calls responded 


Fire chief , 


to does change. 
“In the winter, we have 


John Lynne 
more structure fires because ° 
of home heating and things ut ide the 
like that,” said Lynn. 

And what about that new 
structure sitting on the cor- 
ner of Dunlop and Eccles? 

“The Fire Station No. 1 
project is going great,” said 
Lynn, noting that construc- 
tion has progressed as hoped 
for, and that it should be 
open by the end of April or 
the first part of May, at the 
latest. 


With that building, many citizens of Barrie would assume that the needs of 
the fire department are all looked after, but according to Lynn, that’s not neces- 
sarily the case. “Well, there’s been some talk in the newspaper about Barrie’s 
business and budget plan for this year, that we’re requesting a temporary sta- 
tion be established in the south-west quadrant of the city,” he said, referring to 
2,293 hectares of Innisfil land that officially became part of Barrie on Jan. 1, 
2010. 

Along with that request, of course, would be the need for more firefighters 
but Lynn says it’s still early days as far as any specifics go. 

“With those new expansion lands, we’ll have to deal with other city depart- 
ments who are dealing with the planning of those lands, what becomes employ- 
ment land, what becomes residential, and after that’s all determined, we'll know 
exactly where we should build a station in the future.” 

As far as the present goes, Lynn said one recent development from Ontario’s 
Office of the Fire Marshal has done away with a big part of the past. 


Const. Angie Butler of Barrie city police. 


“Last fall, the Ontario Fire Marshal’s office dropped the old ‘10 in 10’ guide- 
line,” said Lynn. “It was the idea that said you should have 10 firefighters on 
the scene of a single-family dwelling within 10 minutes.” Lynn feels that this 
guideline served a purpose for a while, but it never addressed the unique char- 
acteristics and risks of each town, or city. 

In its place is a new, detailed risk-assessment, that each municipality deter- 
mines on its own. 

“Look at Barrie, being bowl-shaped around the bay,” said Lynn. “That could 
factor into things. But in more practical terms, the risk factors are tied more to 
the amount of potentially high-risk buildings in Barrie, such as the hospital, 
nursing homes, high-rise buildings. When you get into something like heavy in- 
dustrial, the needs of our city wouldn’t be the same as Sarnia, with all of their 
big petroleum and chemical manufacturing facilities.” While Lynn says it’s a 
big undertaking to come up with this detailed report, he understands why it’s 
needed, calling it a “step forward.” Just another sign of progress. 


A $450 MILLION REDEVELOPMENT 
PROJECT THAT WILL DOUBLE THE 
SIZE OF THE EXISTING HOSPITAL 
AND BRING CARE CLOSER TO HOME 


© Capacity for 165 inpatient 
beds, including a designated 
Coronary Care Unit 


e Simcoe Muskoka Regional 
Cancer Centre 

e Expanded Emergency 

_ Department 


e Expanded Diagnostic Imaging 
Department 


© Expanded Laboratory 
© Two new Operating Rooms 


Rotary Place is the location for 
Rotary House, a residential lodge 
for cancer patients and their 


families who live more than 40 
kilometres outside Barrie, as well 
as a Family Medicine Teaching 
Unit, in partnership with the 
University of Toronto. 


M12 Studying Education in Simcoe 


By: Dave Dawson 


While the fate of Barrie Central Collegiate remains as clear as mud, the future 
for the rest of Barrie’s schools — both elementary and secondary, French and 
English, Protestant and Catholic — is crystal clear and rosy, according to officials. 

After years of new building and growth to keep up with explosive population 
surges in Barrie, numbers have levelled off and enrolment at city schools is ex- 
pected to decline marginally over the next few years. 

“We have no immediate plans for new schools in Barrie, however, in our pro- 
jections through to the 2015-16 school year, we do have a projection for one new 
elementary school in south Barrie and one in Innisfil,” said Diane Legg, director 
of communications and public affairs for the Simcoe Muskoka Catholic District 
School Board. “We currently have 10- and 12-classroom additions being com- 
pleted at St. Peter’s Catholic Secondary School and St. Joan of Are Catholic High 
School (respectively) right now. They are expected to be completed this spring.” 

And the even better news? “We have no plans for school closures in Barrie,” 
said Legg, noting the Catholic board has 13 elementary and three secondary 
schools in Barrie. 

“We have 5,158 elementary students and 
3,749 secondary students (total 8,907) at 
Barrie schools,” said Legg. “Down the road, 
over the next four to five years, we expect to 
continue to see a continued, but gradual 
decline in enrolment in the Barrie area, 
then a levelling off. While we are seeing the 
decline, we are also moving toward fully 
implementing the full-day Kindergarten 
program by 2015 which will help to offset 
some of the decline.” 

For the Simcoe County District School 
Board, the fate of one of the city’s oldest 
schools will be determined soon, said Kathi 
Wallace, director of education. Barrie Cen- 
tral, deemed prohibitive to repair in 2008, is 
one of five Barrie high schools that have been 


=" 


St. Joan of Arc 


part of the board’s pupil accommodation review to address enrolment, program- 
ming and facility condition challenges. 

The debate about the school’s future has been fraught with emotion. The 
accommodation review committee recently wrapped up its review process and 
has submitted recommendations to the board that were discussed during board 
meeting held on March 22. 

“Staff is putting together a report for the board of trustees,” said Wallace. 
“There will be an opportunity for further input from community members; this is 
a consultative process. The board makes the final decision, which we expect by 
the end of the school year.” 

Whatever happens, Wallace said the goal throughout the process has been to do 
what’s best for students. “The process has an emotional part to it and that’s OK,” 
said Wallace. “We want people to feel great about their schools. We want people to 
care about their schools; the emotional component is just an expression of that.” 

Wallace admits to being emotional about education. The Banting grad was a 
teacher and administrator in Simcoe County schools before getting the top job. 


FRENCH-LANGUAGE EDUCATION ALSO PLAYS A PART 


There is third player in the education game Barrie is home to both a French elementary 


in Simcoe County. Across the region, there 
are five French elementary schools and one 
French secondary school administered by 
the Conseil scolaire de district catholique 
Centre-Sud (CSDCCS) one of 12 Ontario 
school boards whose mandate is to deliver 
French-language education. 

“The French system works pretty much the 
same way (as the other boards in Simcoe 
County)," said Sebastien Lacroix, the board's 
director of communications. “However, French 
school boards don't have the power to directly 
collect taxes. The Ministry of Education pro- 
vides funding based on a formula centred on 
student enrolment." 


and secondary school. 

"The Ecole elementaire catholique Frere- 
Andre in Barrie is a (Junior Kindergarten to 
Grade 6) school," said Lacroix. “The students 
in Grade 7-8 go to Nouvelle-Alliance, our high 
school. There are about 375 students at Frere- 
Andre and 450 at Nouvelle-Alliance. Numbers 
remain constant so there should not be much 
variance next year.” 

Lacroix said the majority of students speak 
French at home. “But, from our annual report, 
26% of our students (at all schools) speak a 
different language than French at home." 

For details, visit www.yourfrenchschool.ca 
and www.vienscheznous.ca. 


“T’m very passionate about Simcoe County and education; it’s in my heart,” said 
Wallace. “I want every young person in Simcoe County to get a good education. 
That’s what we’re all about.” 

It doesn’t happen without a blueprint and that’s why Wallace spearheaded the 
creation and development of The Simcoe Path, which sets out the board’s priori- 
ties for the next three to four years. Developed with input from trustees, staff, 
parents, community members and students, the goals and directions reflect key 
areas relating to increased student achievement, increased parental/community 
engagement, and processes and procedures to ensure exceptional services to sup- 
port learning. 

“The plan’s tagline, ‘Your future... Our priority’ encapsulates the core student- 
centred purposes of the plan to deliver exceptional public education services to 
Simcoe County’s students, to support Simcoe County’s students in achieving their 
highest potential while they prepare for 21st Century challenges,” said Wallace. 

That means recognizing that education is not a one size-fits-all proposition, she 
said, noting that in addition to the board’s global plan, each school has an indi- 
vidual plan for its students. 

“The question we ask ourselves is what is 
each student’s need in each classroom,” said 
Wallace. “We look at literacy, numeracy, 
what are we doing well, what do we need to 
improve. We have very specialized strategies 
and professional development strategies to 
address those issues.” 

It’s working, Wallace said. “Our EQAO 
(Education Quality and Accountability Of- 
fice) scores have significantly increased and 
we’re very, very pleased about that and will 
continue to work to improve,” said Wallace. 

She said the introduction of the Special- 
ized High Skills Major program is an exam- 
ple of how the board is adapting to help 
students. The Simcoe board offers 30 such 
programs in various fields such as agricul- 

ture, arts and culture, business, construction, 
environment, health and wellness, hospitality, horticulture/ landscaping, manu- 
facturing and transportation. Each of the five high schools in Barrie offers at least 
one program. 

“As the parent of three boys, I can certainly see the merits of these programs 
which show the relevancy of education matched to the needs of students,” said 
Wallace. “It’s very exciting.” 

Wallace said the board’s staged implementation of the full-day kindergarten 
program has been a hit. “From all reports, both staff and parents are very 
pleased with this program,” said Wallace, noting next year another school in 
Barrie will be added to the program with seven more city schools joining the 
following year. 

The growth of that program will help offset the board’s forecasted enrolment 
decline. “The trend is that we believe we will see a slight decline in the next couple 
of years but that that there will be pockets of growth but that growth has slowed.” 

As of now, there are 10,851 students at the SCDSB’s 25 elementary schools in 
Barrie and more than 7,700 students at the city’s five high schools. 


The Simcoe Path is 
Simcoe County District School Board's 
multi-year plan. 


To view the plan and 


to learn more about the SCDSB, 
visit www.scdsb.on.ca. 


Simcoe County District School Board 


1170 Highway 26 West 
Midhurst, ON LOL 1X0 


Phone: (705) 728-7570 


Our Priority www.sedsb.on.ca 


Georgian’s Path to Excellence 


By: Susan Doolan 


Georgian College has come a long way from its early beginnings in a storefront at 
Wellington Plaza in Canada’s centennial year. Back in 1967, there was a grand total 
of 105 students who enrolled in 4-5 programs, mostly business related. The full cost 
of tuition was $110. 

Today, the Barrie campus is bursting at the seams on a 140-acre site in the north- 
east corner of the city. The growth in buildings, enrolment and programs continues 
at a rapid pace and the college has laid the groundwork, in terms of a vision strat- 
egy, that will take it into 2015. 

“We’re at full capacity right now,” said Bob Kennedy, vice-president, marketing 
and student services. “If we weren’t opening the Health and Wellness (building) in 
September we’d probably be resorting to portables to create capacity to meet de- 
mand. Our capacity was on life support when we got the approval to build Health 
and Wellness.” 

Current enrolment at the college is 7,400 for the 2010-11 year (not including uni- 
versity and part-time studies) and when the new Georgian Centre for Health and 
Wellness opens in September, it will accommodate an additional 1,800 students. 
With the retrofitted vacated space, created by programs moving into the new build- 
ing, capacity is expected to expand by another 1,200 students, for a total of 3,000. 

The college, however, lost its sports field to the new building. While some of the 
games are currently being held off campus, the college is working with student gov- 
ernment to come up with a plan for another location. As there is no government 
funding available for a sports field, it is up the students to contribute to the cost of 
creating it. Georgian does recognize its importance to school spirit and the overall 
student experience and as such would provide the land and some assistance for 
maintenance and the like. 

“The priority is to get another sports field,” said Kennedy. “We’re also looking at 
a sports field with artificial turf and an open air stadium with seating on the field, 
(and) hopefully a track.” 

With the college now landlocked at its current location, there is also a pressing 
need to lay the groundwork for future satellite campuses within the next 10 years. 
Georgian is already working with the city to create a presence in the downtown core 
— one possibility would be to relocate the University Partnership Centre campus. 

“A Barrie south campus could be a possibility or points beyond that,” said 
Kennedy. “We have to get creative as to how we meet that growth in the future.” 

In the past five years, Georgian College launched 41 new full-time programs and 
the expectation is to add another 10-12 by the time school starts in the fall. Enrol- 
ment growth has seen a meteoric increase of 69% over the past 10 years. 

The amount of capital spent on building extends well beyond Barrie to satellite 
campuses located across Simcoe County, Muskoka, Dufferin and Grey Bruce. 
Every one of the seven locations is either new or has had new construction or under- 
gone extensive renovations, some $150- to 170-million over the past 10 years. 

Employment is also on the rise. Georgian currently employees 700 full time ad- 
ministration, faculty and support staff across all campuses. Part-time employment 
brings that total to 3,800 and includes student employment and professors, who 
may only teach one course. By this fall, Kennedy expects the addition of new pro- 
grams such as esthetician, pharmacy technician will add another 100 jobs. 

Some of the most popular programs range from dental hygienist (capped to not 
exceed available jobs), to business and health sciences, two of the largest. 
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M14 University Partnerships Set Sail 


By: Susan Doolan 


University degree programs are on the rise in Barrie. Partnerships with a 
number of different universities are not only attracting international students to 
Barrie, but those in the local community as well. The programs have an eco- 
nomic benefit for local families because students can live at home and acquire a 
degree. 

The concept has been in place long before Laurentian University offered its 
first degree program in Barrie at Georgian College, in 2001. The opportunity to 
earn a Bachelor of Arts degree attracted 53 students. 

But Laurentian did serve as the forerun- 
ner to the University Partnership Centre, 
which came into being on the Barrie campus 
of Georgian College in 2003. 

“The mandate of the centre is to bring 
degree studies to the region,” said Ron 
McDonald, associate vice-president of 
the UPC. 

McDonald is also dean of Georgian Col- 
lege’s School of Design and Visual Arts and 
the School of Computer Sciences. His var- 
ied responsibilities are an example of how 
intermixed programs, facility, students, 
classrooms and services such as a the Ath- 
letic Centre and library are between the col- 
lege and the universities. Building K, the 
newest building on campus prior to Health 
and Wellness, which is currently under con- 
struction, has been named University Part- 
nership Centre, primarily to give a sense of 
place to the concept. K-Building is also home to library. University programs 
are delivered throughout the campus. 

Currently, there are partnerships with seven different university — five in 
Ontario and two in the U.S. — that have degree programs at the Barrie cam- 
pus. In addition, there are more than 400 agreements with about 40 different 
universities in place for students transferring into Barrie or out to other univer- 
sities across Canada, the U.S., Australia, Japan and the U.K. More programs 
are in the works. 

“Trent University has a strong interest in coming here — likely a Bachelor 
(program) in Environment,” said McDonald, “but also Nipissing University is 
interested in bringing environmental studies.” 

Aside from Laurentian, which currently has around 10 degree programs, 
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York University was one of the first in Barrie with its Bachelor of Nursing. 
Students of that degree program today do two years at the Barrie campus 
and two at York. 

Several years ago, Georgian College was given the ability by the ministry to 
grant its own degrees. The college currently has three degree programs: Bache- 
lor of Business (Automotive Management); Bachelor of Business (Golf Manage- 
ment); and Bachelor of Human Services (Police Studies) — it was the first to be 
offered and it is located in Orillia. 

“We want to have both university degrees and degrees here (Georgian) avail- 
able to the community,” said McDonald, adding that only 15% of Georgian’s 
programs can be degree studies. 

The university population at the Barrie 
campus includes 1,300 full-time students 
and 2,600 part time. In addition to a pri- 

ir ihr mary degree, the UPC also has post-gradu- 
f ate studies available in number of different 
options. Graduates of Georgian College 
business programs, for example, could 
move into a Laurentian degree. York Uni- 
versity Bachelor of Education students can 
acquire a masters of education at Nipissing 
and graduates of Georgian’s aviation pro- 
gram can move into a Bachelor of Science in 
Technical management at Embry-Riddle 
Aeronautical University — all without 
changing locations. 

The program that attracts the greatest 
number of students at present is Laurent- 
ian’s Bachelor of Arts — three or four year 

— program with all the different majors, 
ranging from anthropology to gerontology. The most popular major is psychol- 
ogy. Two of programs — Bachelor of Social Work and Law and Justice take 
place out of the Orillia campus. 

Between the number of university programs, the students and faculty, there is 
a pressing need for space that the opening of the Georgian College’s Centre for 
Health and Wellness this fall will not cure. 

“Tt will help, but not as much as you would think because there is dedicated 
lab space, classrooms and a walk-in clinic,” said McDonald. “There’s an over- 
demand for space so it will be eaten up very quickly.” 

One of the options is to move the UPC off campus to the downtown core. 
Some consideration is also being given to building up and adding more floors to 
existing buildings. 


Georgian’s Path to Excellence 


_ continued from Page 73 


The face of Georgian’s student body is a changing one. Beyond multiple cul- 
tures — some 400-500 international students presenting 30 different countries 
could be at Georgian at any given time — there are two significant trends in en- 
rolment. The first is today’s student population is older — the average age is 25 
— and they are either upgrading their skills in their current career, or they’re 
looking to change careers. The second is the increasing number of students who 
are moving into a college environment after university — some looking to do 
post-grad studies and others taking specialized programs that are work-or-ca- 
reer-centric. 

A myriad of options — from apprenticeships to one-year certificate pro- 
grams, two-year diplomas, three-year honour degrees and graduate certification 
programs (after college diploma) — provide lots of pathways for students. 

“Technically, it’s now possible to apply to a diploma (program), then a gradu- 
ate certificate, then a degree and never leave the college,” said Kennedy, adding 
that it can all be completed within five or six years. 

He expects to see online distance education becoming increasingly important 
in the future, as well as a growth in the number of international students arriv- 
ing in Barrie to study at the college. 
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Dissemination of Information 


By: Susan Doolan 


Have a question about Barrie? Perhaps you’re looking for something to do or 
where to find a particular origination, community service, church, daycare, after 
hours clinic and more. 

Ask Cathy Bodle. She’s heard it all. 

“People often preface when they call with ‘I hear you know everything,”” she 
laughed. “If we don’t know, we make every effort to find it for them.” 

Bodle, as Information Barrie co-ordinator, heads up the community informa- 
tion and referral service, which is free of charge to the public. It’s a role she has 
been in since October 1989, long enough to see quite a few changes in the way in- 
formation is collected and used. 

Information Barrie became part of the services of the Barrie Public Library in 
1977. Originally, it maintained its own space, opposite the book check-out, but 
has since become more integrated with the library. In addition to two part-timers 
who assist Bodle, all library staff are equipped to answer questions but most of 
the walk-in traffic is directed to the central information desk, where staff have 
specifically trained in Information Barrie services. 

Since Information Barrie went online, there has been less walk-in traffic, al- 
though some without Internet access will go to the library and to use computers. 

“We still get people coming in 
person, still get telephone and e- 


Cathy Bodle, 

co-ordinator, 

Information 
Barrie. 


mail inquires. Online is the 
most,” said Bodle. “We get quite 
a lot of calls about senior hous- 
ing, subsidized housing and we 
refer lots of people to employ- 
ment resource centres.” 

For the 2010 year, Information 
Barrie records were accessed 
488,658 times at its website. 
There are a total of 3,000 


records of organizations and/or 


programs that include all rele- 
vant details from phone numbers 
to street addresses, contact 
names and external web links. 
Some find the records via a 
Google search, while others head 
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directly to the website. The most 
commonly searched records are 
the location of medical laboratories and their hours. 

“The Barrie bus terminal is way up there and since the Holly Community Cen- 
tre has been open, that’s one of the most looked at ones, too,” said Bodle. “In 
each record, if it shows a street address, has a link to the Google map location 
buried in the record. Each record (also includes) a description of the services, 
hours, what area they serve and who is eligible to receive the service, volunteer in- 
formation and related subject headings.” 

The service shares records with five other centres in Simcoe County, but not 
every resource shows up at Information Barrie — only the data that pertains to 
this city. Businesses tend to be excluded unless they provide a “human service,” 
which is not available in government or non-profit sectors. Information Barrie is 
mandated to update all material once a year. 

In addition to the records, Information Barrie maintains an events listing which 
staff update regularly. Submissions by the public have to meet certain criteria: 
local, nonprofit and are checked by staff before being included. The listings run 
the gamut from major community events to theatre, concerts and the like, activi- 
ties at Georgian College Theatre and more. 

In addition, there is an enhanced inquiry 211 service which runs 24 hours a day 
in numerous languages. Information Barrie partners with a call centre to provide 
these services. 

There is also a newcomer package, available free of charge, to those who have 
relocated to Barrie. It includes maps and a variety of information about the city. 

“We’re always trying to dig up new stuff — every time a new daycare centre 
opens — we try to be as complete as we can.” said Bodle, who will contact new or- 
ganizations to offer them inclusion in Information Barrie records. 

Visit www.library.barrie.on.ca. Under the orange information heading there 
are two options: ‘community information’ or ‘events database.’ 

Otherwise, you can call 705-728-1010, press ‘3’, followed by ‘1’. For your con- 


venience, Information Barrie also has voicemail. 


LYNDSEY STEVENATO 
° 
CHILDREN’S THERAPY SERVICES 


Occupational Thera 


* Assessment 
Kids on the fa 


* Treatment 
*Certified in Assessment of Sensory Integration & Praxis (SIPT) 


* Consultation 
© Workshops 
and Therapeutic Listening 


Group Programs 
Social Skills 
Handwriting-Printing & 
Cursive Writing 
Assistive Software Training 


Summer Camps 


Parent Workshops 


For more information contact our office at Phone: 705-792-5272 


Email: info@childrenstherapy.ca or visit our website at 
www.childrenstherapy.ca 


Here at Lyndsey Stevenato 
Children’s Therapy 
Services we continue to grow! 


We have three Occupational Therapists on staff that offer sensory 
integrative therapy, therapeutic listening, feeding, fine and gross 
motor, perceptual skill development and handwriting remediation. 
Occupational Therapists can provide computer and software 
prescriptions for the school board following an assessment of 
your child. We can also provide programming and equipment 
recommendations for the child’s school. 


Apart from our occupational therapy services, we offer group 
programs which include social skills, handwriting, computer training 
and assistive software skill development. To accommodate our new 
programs, we have expanded our physical space to almost double 
the size. 


We have monthly parent workshops on topics to help develop your 
child’s skills at home. Topics range from understanding sensory 
integration to organizational skills. 


We run summer camps - one specific for autism, one for handwriting, 
one for social skills and one for computer training. 


Midhurst Music is now hosting acomplete spectrum of Kindermusik® 
classes at our facility. 


We are a very busy clinic! Drop by and meet Becky, our office 
administrator, who will be happy to show you what we can offer for 
you and your child. 


For more information, visit our website at 
www.childrenstherapy.ca or call us at 705-792-5272. 


N16 Barrie YMCA Driven to Expand 


By: Dave Dawson 


One thing is clear when it comes 
to the future of the Barrie YMCA: 
the status quo is not acceptable. 

“Doing nothing is not an op- 
tion,” said Tom Coon, the CEO of 
the YMCA of Simcoe/Muskoka. 
“Our strategic plan is very clear 
that we will renew the current site 
or build a new facility to serve the 
community. That is still our objec- 
tive.” 

The Barrie YMCA had thrown 
in its lot to be part of the Allandale 
Station property redevelopment 
planned to go on Barrie’s water- 
front. 

But after spending almost 
$300,000 in consulting and design 
fees, the YMCA’s board of direc- 
tors decided to back out of the 
project. 

“As it has evolved over the last three years, the cost just kept rising and, 


given the recession and the magnitude of the financial investment and debt we 
would have had to take on, compared 

to a few years ago, we didn’t want it to affect our ability to provide services,” 
Coon said. 

So, what’s next? The question is not an easy one. Coon, who is leaving to take 
a senior vice president position with the Y’s Canadian head office, says the in- 
coming CEO will play a key role in determining the Barrie YMCA’s future. 

“Right now, we’re doing a capital campaign feasibility study and we’re in the 
process of putting together a campaign case and determining leadership for that 
campaign,” said Coon. “We think we will have that in place by the summer at 
the latest and by that point will determine how to proceed.” 

That’s the multi-million dollar question. Should the Barrie brain trust reno- 
vate and renew the current facility on Grove Street or find a new piece of land 
and start anew? 

“The present building is 50 years old,” said Coon. “It’s structurally sound 
but the mechanical systems, the HVAC system, the electrical system... all that 
stuff is wearing out. The facility has been through renewal in the past but 
there’s no question it’s nearing the end of its lifespan and we have to decide if 
we want to sink more money into this facility or if we want to build somewhere 
else.” 

The biggest issue with the aging building is the pool. When pools were built a 
half century ago, they were 25-yard pools — not the 25-metre pools built today. 

“The pool is a major limitation,” said Coon. “Probably, the single biggest 
need is a new, modern aquatic centre that can meet the needs of our members 
today and into the future. But that’s just one component. We also need more 
multi-purpose rooms that are more effective for the programming that modern 


YMCAs now offer.” 


SEASON TICKETS: www.harriebaycats.com 
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Barrie Metals Stadium, Midhurst 


While a major upgrade to the 
amenities is critical, the site is also 


Paul lacobelli 
with son, 
Aiden, during 
their visit to 
the Barrie 


an issue. “The site itself is a limita- 
tion in that you can’t get in off 
Bayfield Street,” said Coon. 
However, the current building 
and land is owned by the YMCA; 
the mortgage has been paid off. 
“Whatever we do is going to 
have a 50-year impact, poten- 


YMCA. 


tially,” said Coon. “This is a major 
decision and we don’t have a gun 
to our head so we’re taking the 
time to do it right and make the 
best decision we can.” 

Whatever it decides, the YMCA 
will be looking to the community 
for support, Coon said. He be- 
lieves the support will be there no 
matter what is decided — as long 
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as something is done. 

“When we developed our strate- 
gic plan, we held focus groups with 
staff, volunteers, members, etc., to test the level of support for a capital cam- 
paign,” said Coon. “We got very positive feedback. What we heard loud and 
clear was that we need to do something.” 

In the interim, staff are working hard to make the best of the current facili- 
ties. Coon said the Barrie YMCA has about 5,700 members and more than 7,000 
people use the facility each year. If you factor in the new YMCA in Innisfil, the 
two facilities offer services to about 15,000 people, Coon said. 

“We're in a good position,” said Coon. “There is lots of stuff going on and 
we’re working very hard to get to where we need to be. It won’t happen 
overnight but it will happen.” 
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girlguides.ca 


Allandale 


Cippordable Kitehens 


AFFORDABLE QUALITY KITCHENS 


Owner Bill Skinner opened up his first showroom at 
393 Yonge Street (corner of Yonge St. and Little Ave.) in Barrie 
on May 1st, 2009 with his famous all white kitchen and have since 
added a beautiful Laurysen Wood Kitchen, Pure wood Thermofoil 
Kitchen and most recently a stunning acrylic Rempp Kitchen 
engineered and build in Germany with many modern features, colours 
and accessories. 


As business grew, we have since added countertops in laminates, 
granite and quarts, four lines of cabinet hardware, as well as assocations 
with tile companies and renovation contracts. 


With the addition of our new professional in-house kitchen designer 
Laura, we can also offer onsite layout drawings and colour perspectives 
to help you in making your kitchen design decisions. 
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Once you've approved your design, our head installer and project 
manager Glen, will take your vision and make it into the kitchen 


you'd love to live with and have been dreaming about. 


Allandale Affordable Kitchens wants to be able to meet your design, 
colour and budget requirement with our quality products, service 
and affordable pricing everyday. 


Whether it's kitchen cabinets, countertops, bathroom vanities, 
hardware or accessories, Allandale Affordable Kitchens is the all- 
in-one affordable solution you've been looking for. We pride 
ourselves on quality and affordability. 


Bill and his staff would like to thank all their customers who 
helped them grow the business and are now “Cookin’ in their 
good lookin’ Allandale Affordable Kitchens!” 


Allandale Citfordable Kitehens 
393 YONGE STREET, BARRIE 


705.719.0200 


www.allandaleaffordablekitchens.com 


Store Hours: Mon-Thur 9am-5pm ® Fri Jam-7pm * Sat & Sun 10am-3pm 
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By: Bruce Cameron 


Back in August of 2009 when he got the call informing him that he was nomi- 
nated for the position of Honorary Colonel for CFB Borden, Barrie’s Jamie 
Massie was somewhat surprised. 

“Tt did come out of the blue,” said Massie, likely best locally known as the 
owner of Georgian Buick GMC, Georgian BMW, and as the original owner of the 
Barrie Colts of the Ontario Hockey League. “It turns out I was nominated by base 
commander Col. Guy Hamel. He’d gone out on a search for someone connected 
with the community, someone with an affinity for the Canadian forces.” 

After a couple of interviews with Hamel including a philosophical chat or two 
about what the position meant (and or could mean), Massie accepted. Shortly af- 
terward, Defence Minister Peter MacKay made it official with an announcement. 

For most people, the description of “honorary” colonel might conjure the image 
of a military parade, a breakfast meeting at the base, or a bit of pomp and cere- 
mony, but Massie has taken this job to a seriously active level. 

First, some background on this title: according to Massie, the job of honorary 
colonel has been around for about 350 years. “British regiments would camp out- 
side of a town or city, and would then go about finding a high-profile person from 
that community to act as a kind of envoy, someone who could facilitate a free, 
friendly, flow of communication between the military unit and the city,” he said. 
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Bridging CFB Borden & Barrie 19 


_ continued from Page 78 


These days, two of the more prominent roles for an honorary 
colonel involve honouring the history and traditions of the base, 
and to help build an espri de corps among the troops. But it’s the 
third part of the job, building a bridge between the base and the 
community, where Massie has put his own stamp on things. 

After explaining most people “don’t think about the fact that 


Base Borden is the biggest training centre in the Canadian forces” 
including about 15,000 troops within a multitude of commissioned 
and non-commissioned roles. “To me, it’s about education. So yes, 
I expanded the equation to include the base, the community and 
Georgian College.” 

Enlisting the support of friends in the business community, 
Georgian College and CFB Borden, Massie spearheaded Operation 
Hero in 2010. To call it a resounding success would be an under- 
statement. 


To date (including matching funding from government), at least 
$525,000 has been raised, so that military family members can 
carve out a career with a scholarship at Georgian. At the core of 
the program, said Massie, stands a heartfelt thanks to the troopers 
behind our troops — the families left behind when active duty calls. 

Massie may have expanded the traditional role of honorary 
colonel but he shares with anyone else who’s served in that capacity 
an energetic response when asked exactly how it feels to “wear the 
uniform.’ “It’s an unbelievably humbling experience,” he began. 
“Tt’s almost embarrassing; I’ve lived in Barrie since 1980 but it was 
only a couple of years ago when I realized the quality of people that 
work in Borden, their sense of honour, tradition, duty, and love of 
country,” he said. “And the thing is, they don’t ask for anything. 
Their sense of service is a totally different perspective than what 


we in the civilian world see.” 
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20 We are a city of believers... 


The world of religion is ever-evolving as churches, 
both old and new, undergo changes in Barrie. 
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The world of religion is ever-evolving as churches, 
both old and new, undergo changes in Barrie. 
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M22 A New Library for the Holidays 


By: Susan Doolan 


Barrie’s new library is on track to open in the city’s south end by year’s end. 
Construction began in the summer of 2010 and is expected to be completed this 
fall, with installation of technology and books to follow, and an official opening 
sometime before Christmas. 

The 15,000-square-foot building is approximately one-third the size of the 
downtown Barrie Public Library. The 
size of the collection — non-fiction, 
fiction, audio books, movies, maga- 
zines and the like — will also be one- 
third the size and it will serve all ages. 
While the building is separate the li- 
brary system is the same for both and 
books are expected to float between 
the two locations. 

The decision to build it in 
Painswick — off Big Bay Point Road 
and Yonge, behind the Zehrs at Dean 
Avenue — was population- and land- 
driven. 

“The south end of Barrie is growing 
the fastest and the land was given to 
the city on condition that a library 
was built,” said Shonna Froebel, who 
is the library’s representative on the 
project team for the new branch. 
“But the southwest needs a library as 
well. We’ve heard that loud and clear 
— for the Holly area. We’ve started 
looking at it and it will go into budget 
planning.” 

The new branch marks the first 
major expansion since the Barrie 
Public Library moved into its new 
quarters fronting Owen and Worsley 
streets in 1996. It had outgrown its 
Mulcaster Street quarters and the 
new building allowed for the separate 
children’s annex, built in 1975, to 


~~ 


move under the same roof. The chil- 5 Photos: Mark Wanzel 
dren’s department, created from a re- ; fe = 


a 
modelled garage, followed a 1964 pa 


Progress on Barrie's new library is on track. 


opening was celebrated in June 1917. 

The common theme across the years was to meet the needs of the community, 
growing to accommodate increases in population, the diversity of same, and the 
ever-expanding collection of materials from books to film, music and 
computers. There has always been a community room for groups to meet and 
the new branch will be no different. 

The new library is situated near a seniors home in area populated by young 
families. While its collection will not 

represent the same number of lan- 
guages as the main branch, books will 
reflect that area’s population. 

“Not as many languages,” said 
Froebel, “except French — (there is) 
a school nearby - and Spanish — for 
a large Spanish population in that 
area. From there we will look at what 
people are asking for and adjust ac- 
cordingly.” 

Froebel came to Barrie nine years 
ago to be the library’s first business 
librarian. Originally from Alberta, 
she moved to Toronto to attend li- 
brary school, met her husband and 
stayed in Ontario. Prior to Barrie, 
she served as manager of the Stock 
Exchange library (no longer in exis- 
tence) and the Canadian Banks Asso- 
ciation library. 

The Barrie library was her first 
public organization. 

Her current position is manager of 
information services. While she cer- 
tainly enjoys reading, it was more 
than books that attracted her to the 


. Froebel profession. 
Styl “T like the whole idea of learning 
| I something new every day and helping 


people,” said Froebel. “I like the 
spark in their eye when I find what 
they’re looking for or show them how 
to do something — right now it’s 
ebooks.” 

A library fundraising campaign 


addition of a three-storey wing. 

Still, Barrie’s library roots actually go back to 1854 when the city had a popu- 
lation of 500. At that time, it was known as Mechanic’s Institute, formed by a 
group of leading citizens to provide “intellectual and scientific improvement, by 
means of a library, reading room, museum, lectures and classes.” 

Numerous temporary locations followed until the original Carnegie Library 
was built, (now MacLaren Art Centre) with a $15,000 grant from the Carnegie 
Foundation in New York. Following several months of operation, the official 
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raised $1 million toward the $4.5-mil- 
lion cost with the balance to come from development charges. 

The city of Barrie sets aside a portion of all new development dollars for the 
purpose of building a library. 

The main library employs 70 staff but there are also some 80 volunteers who 
provide a wide ranges of services from running the cafe to helping with chil- 
dren’s programs. The new branch location is expected to hire seven full-time 
equivalents. A new branch manager is expected to start in April. 


Great Hotels 
Guests Love 


Complimentary Express Start Hot Breakfast ¢ Indoor Pool/Whirlpool/Fitness 
Centre ¢ Free “High Speed” Internet Access ¢ Free Local Calls * Weekday 
Newspaper ¢e On-Command Movies ¢ Business Centre ¢ In-Room Fridge, 

Microwave, Coffee Maker, Hair Dryer, Iron & Ironing Board ¢ Kitchenette Units 
& Spa Suites * Walking Distance to Shopping & Restaurants 


This hotel is independently owned and operated by JB Sons Hospitality corp. 


506 Bryne Drive, Barrie, ON L4N 9P6 
Tel: 705-725-1002 ¢ Fax: 705-725-1003 
Email: hixbarrie@rogers.com 
Website: www.hiexpress.com/barrieon 
Toll Free Reservations: 1-866-725-1002 
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or 10 years, Kempenfelt Sunrooms 
Ltd has been central Ontario's 

dealer for Four Seasons Sunrooms 
products. The name Four Seasons has 
been synonymous for sunrooms_ in 
North America for over 30 years. They 
are masters in the all glass and curved 
sunrooms. Their own design of roof glass 
is an industry leader and has succeeded 
where many other manufacturers have 
failed. The glass allows the beautiful 
light to shine through while keeping 
precious energy loss to a minimum. 
Their glass technology also prevents the 


excess build-up of solar heat in the 


summer so it's a real win-win solution. 
One can even walk on the glass! Four 
Seasons has an impressive selection 


of sunroom styles to fit most 


homes and the exterior is always 
aluminum. Add 


with beautiful 


maintenance — free 


the option inside 
stainable pine and you truly have an 
exquisite sunroom. 

And now for their 10 anniversary, 
Kempenfelt Sunrooms Ltd. is excited 
to announce the addition of CraftBilt 
to their product line. CraftBilt Building 
Materials have been building sunrooms 
in North America for over 40 years and 
have a manufacturing plant in southern 
Ontario. Along with their extensive 
sunroom product line to enjoy all year 
round, CraftBilt have an_ incredible 
selection of other products for your home 
They 


Screenrooms and 3 Seasons rooms for 


improvement _ projects. include 
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you to use during the warmer months 
and when the bugs start to get bad. 
For sun protection they have motorized 
Solar Shades and Retractable fabric 
Awnings which can be hand or electrically 
operated. Carports and solid roof 
overhangs can be built with their 
roofing panels and aluminum posts. 
Imagine a beautiful aluminum Luxury 
Gazebo in your back yard with no 
maintenance. And for the ultimate in 
protection, try their aluminum railings 
and decking. 

Kempenfelt Sunrooms will design 
and construct your custom project in 
accordance to the Ontario building code 
and is engineered for our climate. 

They are a registered and insured 
company serving Barrie and the central 
Ontario region. Call today for your 
free estimate. 


Call Toll Free 855-737-9900 © 705-737-9900 | 92 Commerce Park Dr. Unit 1, Barrie | Find us at www-kempenfeltsunrooms.com 


Landfill Trashed from Simcoe 


Simcoe County Warden 
Cal Patterson 
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By: Dave Dawson 


At the County of Simcoe, the mantra for change is 
based on an age-old adage: waste not, want not. 

One of the key priorities for Simcoe County council 
this year will be to put the region’s new solid waste 
management strategy to work. Adopted in July, the 
plan looks at short- and long-term approaches to 
handling waste over the next two decades. The goal is 
to maximize waste diversion and bring the county 
closer to its goal of zero waste. 

“Working through the solid waste strategy is a big 
step for us after putting the contentious Site 41 issue 
behind us,” said Cal Patterson, warden of Simcoe 
County. “We heard, very clearly, the voice of the peo- 
ple and we have agreed that a new landfill in Simcoe 


CONTACT INFORMATION: 


County of Simcoe 

Economic Development Office 
1110 Highway 26 

Midhurst, Ontario 

LOL 1X0 


edo@simcoe.ca 
866-893-9300 ext. 1045 


County is not going to happen.” 

With a landfill off the table, reducing garbage be- 
comes even more of a priority. Even though the 
county is a leader in diverting waste from landfills — 
the county now diverts 57%, or triple the amount in 
2003, of residential waste from its landfills — the feel- 
ing is many could do better. With that in mind, the 
county is moving to a user pay system of sorts. 

Soon, residents in the 16 municipalities of Simcoe 
County will have to purchase garbage tags; each bag 
of trash left for pickup will require a tag. 

“T think there are 59 recommendations from the 
waste management strategy that are to be imple- 
mented in the first year,” said Patterson. “The user- 
pay program is a big one. There’s been some negative 
reaction but we will be providing opportunities for 
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County’s Current To-Do List 


education and we’ll have public meetings so it would 
be nice if people could hold off on their judgement 
until after that process.” 

The direction of growth in Simcoe County is an- 
other matter; that is an issue that has pitted local 
politicians against the province in a two-year battle 
that does not seem any closer to resolution. 

“Right now, we are at an impasse,” said Patterson. 
“We met with the (provincial infrastructure) minister 
(Bob Chiarelli) at the (Rural Ontario Municipal Asso- 
ciation) conference and, to be honest, it didn’t go all 
that well.” 

Patterson says the province has stymied growth in 
the county for almost two years after it refused to ap- 
prove the county’s Official Plan, which was submitted 
in December 2008. A few months later, the province 


released a discussion paper, titled ‘Simcoe Area: A 
Strategic Vision for Growth’; it proposed popula- 
tion and employment numbers that differed from 
those in the county’s official plan and designated 
five areas in the county as urban growth nodes. 

As the province asked for feedback about the vi- 
sion paper, the county launched an Ontario Munici- 
pal Board appeal of the province’s handling of its 
official plan. The OMB has yet to set a hearing date. 

“Tt’s been a very frustrating process but we are just 
going to keep pushing,” said Patterson. “We’ve asked 
for a facilitator to come in and help us but nothing 
has happened yet. We strongly believe in our position 
and will work hard to resolve this asap.” 

Despite the political wrangling, Patterson said 
there is much to be positive about. He said he is grati- 


of Simcoe 
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fied to see construction begin at the new Georgian 
Village facility in Penetanguishene. The new 60-plus 
adult lifestyle community offers ‘market value life 
lease’ garden homes and apartment suites, assisted 
living apartments, affordable housing apartments 
and long-term care facilities. 

“This facility is badly needed and will serve as a 
prototype for the province,” said Patterson. “This is 
a significant achievement for the County of Simcoe.” 

Other highlights from 2010 include the continued 
expansion and improvement of the county’s trails — 
a part of the county’s tourism strategy. Tourism plays 
a key role in the economic development strategy the 
county has been working on, said Patterson. 


Turn to Page 27 for More, ,, 


We're here for you 


COUNTY OF SIMCOE 


BY THE NUMBERS 

* comprised of 16 municipalities and provide services to Barrie and Orillia 

¢ 4,734 square kilometres 

¢ more than 262,000 residents in Simcoe County 

¢ more than 422,000 residents including Barrie and Orillia 

* a regional labour force of more than 230,000 

¢ more than 27,500 registered businesses 

* boasts excellent regional health-care and educational facilities 

* manage more than 31,000 acres of County forests 

* known as one of the province’s premier outdoor playgrounds 

¢ more than 6.2 million visitors annually, contributing 
more than $631 million to the local economy: 

* diverse communities and amenities inspire residents 
and business community. 


* Source: Ministry of Tourism 2008 Regional Tourism Profile 
** Source: Statsistics Canada 2006 
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Service Are Essential 


at Kempenfelt Windows 


or the 12th consecutive year, 
} Kempenfelt Windows has been 
voted the number one window and 

door company in Barrie. 
“It's our quality products, competitive 
pricing, customer service, and our dedication 
said Robert Maslen, 


owner of Kempenfelt Windows, about their 


to professionalism,” 


ongoing success. 
With almost 20 years in the business, 
Windows, has installed 


windows and doors in thousands of homes 


Kempenfelt 


in Simcoe County, always ensuring that their 
customers are satisfied with the product and 
installation. 

“All of our installers have been with us for 


years.” Maslen said. “We're very conscious 
that we are in someone else’s home; 
cleanliness and being respectful are very high 
priorities.” 

Their crews arrive on time and on 
schedule. 

In addition to great service, Kempenfelt 
Windows offers an extensive selection of 
quality products that can be viewed in their 
3,000-square-foot showroom on Commerce 
Park Drive. Kempenfelt Windows believes 
in providing their clients with only quality 
products at a fair price. 

When Kempenfelt Windows is invited to 
your home, you can take comfort in knowing 
their job is simply to educate the customer 


Kempenfelt 
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¢ Quality Products 


¢ Unbeatable Pricing 
¢ 100% Financing - 0%Down 


Call Today fora 


FREE! in home estimate — 
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& Doors! 


on the differences between products and 
styles, doing their best to help with your 
window and door needs. 

Kempenfelt Windows understands their 
customers are their greatest asset and the key 
“We know that 


repeat and referral business is the cornerstone 


to their continued success. 


to continued success in any business” Robert 
says. 

Call Kempenfelt Windows to see the many 
reasons why they have earned the reputation 
of Barrie’s Best! 


For more information, find us 
at kempenfeltwindows.com 
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Enhancing Downtown Culture 


By: Susan Doolan 


Barrie’s arts community is eagerly anticipating the opening of a new theatre in 
the city’s downtown core. The new community theatre will meet the need for a 
small audience space, which has been in a state of flux long before the retrofitted 
former Scotiabank venue. 

Arts groups are going to have to wait one more month, however, because con- 
struction delays have pushed the expected opening date to the end of May or 
June 1. The delays, mostly as a result of problems encountered with the site, have 
pushed the final cost of the theatre to $7.7 million. 

“The good news is it’s going to be our first brand 
new performing arts facility in the downtown,” 
said Fred Andrews, culture officer of programming 
for Barrie. 

The 7,200-square-foot building was designed 
with flexible seating capacity — a 200-205 configu- 
ration or a 110 arrangement. The seating is tiered, 
and is retractable under a cat walk to allow for 
smaller theatre seating or a cafe setting with tables 
and chairs that can be set up for dinner theatre, 
coffee house, and the like. 

“It’s very versatile, very flexible — and we 
wanted to keep it that way to serve a variety of 
purposes,” said Andrews, who described the new 
theatre as similar in feeling to the previous space ex- 
cept with theatre seating rather than chairs set out on tiered levels. 

The performance area — around 2,600 square feet — is similar as well. Rather 
than a built up stage, the new theatre will have floor space. It is also a spring- 
equipped floor which makes it suitable for dance recitals and performances. 

It will also have larger dressing rooms, showers, a separate green room, access to 
stage left or right from dressing rooms, professional lighting and sound system. 

There is an upstairs lobby, a larger one downstairs with public washrooms, and 


Big support for Georgian 
& Royal Victoria Hospital 


_ continued from Page 25 


About two years ago, the county hired Robert Lamb to head up a new economic 
development office. “We’re starting to move ahead now,” said Patterson, noting it 
took time to lay the groundwork and consult with municipalities in the county. 
“The idea is not to compete with one another. The idea is that someone who wants 
to bring a business to the county would go through this office. It’s a win-win for the 
county when you look at it with a more county-wide perspective.” 

The county, which recently approved its $408-million operating budget for 2011, 
is also a significant contributor to regional causes, said Patterson. He said Sim- 
coe County contributes $3 million a year to regional hospitals and is in the midst 
of fulfilling its $20-million pledge to Royal Victoria Hospital’s new regional can- 
cer care centre. 

In addition, Simcoe County provided $400,000 in funding to Georgian College 
last year and $500,000 to Lakehead University. “The opportunity to help with 
higher education has been embraced by the county,” said Patterson. “The 
Lakehead funding is to support the future development of the Orillia campus 
and we will be looking to partner with them and work with them to develop 
strategies that would work for both of us.” 

Patterson, who was re-elected to a two-year term as warden after serving a 
one-year term, said being the warden keeps him busy. As mayor of Wasaga 
Beach, he spends two days a week at ‘home’ and up to three days a week at the 
county. He also attends many weekend events and functions. 

“Tt’s becoming more and more like a full-time job,” said Patterson. 

That’s why he pushed county council — successfully — to, for the first time, 
elect a deputy warden this year. That position is filled by Oro-Medonte Mayor 
Harry Hughes. 

“That’s been a huge benefit and is working very well,” said Patterson. 
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an elevator for accessability. Andrews expects the exterior shell will be in place by 
the end of March, in keeping with Cultural Spaces Canada $2.5-million grant and 
interior finishing details will follow. 

The interim building, which was torn down for the new theatre, saw a lot of use 
by community groups. During 2009, it was booked 259 days out of 365. 

In addition to looking after the new performing space downtown, Andrews’ role 
with city’s culture department includes the Georgian College Theatre. This mid- 
size theatre has 427 seats with the option to add another 263 when the pods are 
opened. Over the past year, some renovations have occurred — the fly gallery 
(where sets can be lowered from above) was re- 

placed, the two main change rooms were com- 
pletely redone with showers and the pod doors 
were repaired. 

“Part of agreement is helping Georgian (College) 
with capital upgrades,” said Andrews, adding that 
the long term plan is to market the theatre beyond 
the community to attract more entertainment to 
Barrie. “We’re starting to think about getting it un- 
derway.” 

More renovations are in the works to seats, me- 
chanical HVAC, and eventually new production 
equipment will be added. In the meantime, the 
theatre is still usable. Kempenfelt Community 
Players recently completed a two-week run and 

there are some upcoming shows by outside promot- 
ers — watch the city’s website barrie.ca for updates (under arts culture and 
tourism link and Georgian College Theatre). 

The only other theatre in the city is W. A. Fisher Auditorium. With 925 seats 
plus an additional 75 that can be added in front of stage, it is Barrie’s largest 
venue. However, it has had some past problems, including asbestos, and its future 
is up in the air. The auditorium is part of Barrie Central Collegiate which is being 
considered for closure by the Simcoe County District School Board. 


Business e-waste? 


No time to remove it? 

Dont know how to dispose of it? 
Worried about sensitive information? 
1-866-288-8016 
or ecollex @geepglobal.com 


Global Electric Electronic Processing 


Global Electric Electronic Processing 
Approved processor of the 
Ontario Electronic Stewardship Program (OES) 


Free pick up services available (1 866 288 8016) 
“Free drop off depot *Data Security 
“Reporting *Certificates of Destruction *ISO 9001 and 14001 


Give us your e-waste, 
and we will give you peace of mind! 
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220 John St., Barrie, ON 
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By: Susan Doolan 


Barrie’s arts community continues to grow along with an increasing number 
of unusual venues. 

One of the latest places to host exhibitions of local art work is an optometrist 
clinic in mid-Barrie. The idea emerged out of one of the first practises Dr. Chris 
Schell worked at when he moved to Barrie. He had just graduated from the 
University of Waterloo in 2003 and chose this city as the halfway point between 
where his family and his wife’s were located. 

“Tt was a patient’s idea — she saw there were walls that were empty,” said 
Schell, who, when he opened his own practice last spring took the concept a few 
steps farther and began hosting rotating exhibitions of local artists. “I think it’s 
a neat fit — vision and art.” 

In addition to opening up his office space to public to view and purchase art 
for the duration of the exhibition, he decided to host an opening reception, too. 
The evening event sometimes becomes interactive with various vision therapy 
activities and games that people can try. Vision therapy is one of Schell’s spe- 
cialities and something he says that has to be experienced because people’s 
visual experience is highly individual and involves many different skills. 
he said, 
likening the eyes to a camera and the brain to a computer. “Vision therapy is 


“Anything that is a skill can be trained, enhanced, improved or lost,” 


the owner’s manual — it guides the system that focuses (and is) controlled by 
the brain.” 

Still, any evening activities and/or games that allow people to try a little 
vision therapy are non- structural and have an emphasis on fun. They are also 
completely optional, depending on the interest of those attending the artist’s 
reception. 

At the most recent art show of Roy Hickling’s work, there was even more of 
an interactive element with the artist singing a few of his original songs along 
with a vocal assist from Tara Brox. 

She has a passion for singing and performs from time to time with a couple 
of local groups. By day, she is an optimetric assistant at Schell’s office. She also 
organizes and sometimes curates (choosing the art for display) the exhibitions. 
This is the fourth art installation since the clinic opened last March at 225 Fern- 
dale Dr. S. 

“Tt seems to get bigger and better with each artist,” said Schell. “It’s been fun 
and we look forward to more.” 

Creative Spaces is another local business that has taken to hosting art exhibi- 
tions, complete with opening receptions. The downtown business provides a 
working environment for small business owners and entrepreneurs in a commu- 
nity of like-minded people. Some sign up for a full-time office space and while 
others book time and services as needed. 

Last month, Creative Space hosted its first art exhibition and featured Jill 
Price, a professional artist who moved to Barrie last summer. Her artwork, 
“Cultural Collages,” is currently on display. In addition, a series of three 
artsy-oriented workshops, which were open to the public to attend, were held 
in one of the rooms at the Creative Space in February. More art exhibitions 
are expected to follow. 

Jill Dyke became accustomed to art on the walls at Bohemia when she oper- 
ated her restaurant/cafe across the street from its current downtown Barrie 
location. It spilled out from a former art gallery which was located at the back 
of the restaurant in a mini-mall environment of interlocking stores on Dunlop 
Street East. And for a time after the gallery closed, artists would continue to 


hang work there on an informal basis. 


Vision Therapy in a wlan 
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Photos: J.T. McVeigh 


Nevertheless, she was quite happy to turn the organization of art shows to 
Frances Thomas, when the Barrie artist suggested a collaboration. Thomas 
started her ‘Art Project’ with a group exhibition in January. A solo show of 
Gita Karklins followed. Thomas’ work is on display at Bohemia for the month 
of March and she is planning to show more professional artists from around the 
region in the coming months. 

Another local business to carry original artwork is By the Sea Boutique. 

Not long after Sharyn Paul moved to the city’s south end (from the interlinking 
stores next to Bohemia in downtown Barrie), she asked Ellen Soloy to organize 
regular exhibitions on a dedicated wall space at the front of the store. Soloy is 
the owner/operator of Ridge West Gallery in Oro-Medonte Township, where she 
hosts rotating art shows from spring to December. 
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Two of the minds behind The Foxx Lounge, in 
Barrie: Sean Alten, left, with promotions and 
marketing, and booking agent Shane Heath. 


Live Music Lives in Barrie 
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By: Bruce Cameron 


No one is really a fan of the words “Check, one, two. Check, one, two, three. 
Check, check.” But if you’re familiar with them, you’re a fan of live music and 
all that goes with it, including a band doing its best to get a warm, clear P.A. 
sound at the start of the night. There’s a good amount of stages in Barrie, likely 
more than you imagined, and for more types of music than you assumed. 

Establishments such as Tiff’s, Doc Malone’s and Players offer regular lineups 
of live bands with most of them staying within the forever-popular classic rock 
genre. Love the blues and rockin’ R&B? Go to Sticky Fingers. 

If jazz is your thing, local legends Joe Huron, Tim Moore and a few friends 
spray mighty fine notes and intricate rhythms into the Sunday afternoon 
air every week at Fitzy’s Crab Shack. (And, of course, local thirsty ears 
are filled twice each year with Robin Munro’s summer and winter jazz and 
blues festivals.) 

If you’re into country music, you'll have moseyed on into The Ranch on Bay- 
field Street which bills itself as “Canada’s Largest Country Bar.” One of the 
best stages and sound systems around can be found at the Mansion nightclub on 
Dunlop Street East, where a regular Sunday night jam allows weekend warriors 
to get their ya-yas out. 

And, right now, the Mansion is where visions of rock stardom are sprouting 
within the annual ROCK95 Local and Loud contest, a two-month long, high- 
stakes battle-of-the-bands, complete with hefty recording and promotion prizes 
for the winning act. 

Even the quiet, sensitive sister of the music business — folk — has a steady, 
live presence in this town. Elaine Murray, director of promotions for the Barrie 
Folk Society, says her organization hosts a monthly open stage at the Barrie 
Public Library and augments that with about a dozen concerts during the year 
at various Barrie venues. 

Murray is a booster of the entire local music scene, especially the wide array 
of genres going, but she does have one issue: 

“Tt’s kind of tough to get the word out about our events and we’ve got the ad- 
ditional pressure of trying to dispel people’s attitude about folk music,” she 
said. “They’ve got to check out more of our shows and appreciate the kind of 
music we’re presenting.” 

It was never intended as such but Barrie does have a kind of music industry 
are going on. Shane Heath owns and operates One Star recording studios and 
over the last few years has seen hundreds of acts come through his doors. 

He is also the promotional and managerial force behind the Foxx Lounge, 

a 200-person club which springs off the main space of The Roxx Niteclub in 
downtown Barrie. 

Heath generally likes what hears and sees these days. 

“Right now, we’re heading back to that moment where live music is the 
stronger draw in Barrie,” he said. “Five years ago, dance music sort of took 
over in the clubs, but now I really believe the people going out for a few beers 
and paying the cover charge, those people want something more for their money 
than just a DJ. They’re looking to see a performance, rather than just a pre- 
programmed iPod.” 

As an indicator of that, Heath points out that the Foxx is now booking bands 
two to three days a week, “where, only two years ago, we only had the ability 
and enough bands to book one day a week.” 

Because of their indie roots and outlook, many of those bands tend not to be 
well known right now but you can be sure many of them harbour dreams of 
wider success and that’s where someone like John Derlis comes in. 

He lives in Barrie and runs Impact Live, a booking and promotions business. 
Derlis’s Toronto office is in the same building as Universal Music Canada, so 
he’s plugged into the availability of the bigger, mainstream bands (or, depending 
on radio support, bands that are headed that way). The result of that connec- 
tion was seen in a recent show at the Barrie Molson Centre, featuring 
Buckcherry, Papa Roach, My Darkest Days and Bleeker Ridge. 

Derlis deals with bigger contracts and bigger bands, but he’s keenly aware of 
where it all starts. 

“T’m totally in support of the Foxx Lounge,” he said. “I’m a sponsor of the 
ROCK95 Local and Loud contest. These are dreams we’re dealing with. And 
now, someone like Bleeker Ridge, out of Orillia, are doing really well and will be 
playing at the BMC.” 

A crowded, noisy BMC; a contemplative voice and acoustic guitar colouring 
the atmosphere at The Side Door on a rainy Saturday night; or Memorial Square 
happily delivering an Irish ditty on St. Paddy’s Day at Tiff’s: It’s all about the 
live moment, the music, the feeling. And in Barrie, there’s a good supply of it. 


BCHC Offers a Helping Hand 


By: Susan Doolan 


Christine Coley was a part-time physiotherapist when she started with the 
Barrie Community Health Centre some 14 years ago. Since then, the centre, 
which opened its doors on Bradford Street in January 1990, has broadened its 
focus, changed locations, added an addition, expanded its services and more. 

Colcy is just as enthusiastic about her role now, as executive director of the 
centre, as she was then. She calls it the business of passion and compassion 
for primary care. 

” said Coley. “It’s 
the best — the synergy between chronic dis- 


“T’m passionate about it, 


ease, health promotion and primary health 
care. You’re not going to get that in all health 
settings. The magic that happens (here) we’re 
really lucky.” 

Since it began in Barrie more than 20 years 
ago, the Barrie Community Health Centre 
(BCHC) has grown from seven staff to 54. 
That’s in addition to 80 volunteers that run 
the gamut from high school co-op student to 


medical residents, as well as those who are 
involved in community programs and running 
the information desk. 

There are 5,000 active clients who partici- 


run by a board of directors, is meant to be open, receptive and responsive to the 
community it is in. 

There are 74 community health centres across Ontario including two new sites 
slated for Simcoe County — one in Midland and the other in Wasaga Beach. 

In Barrie, the BCHC began with a priority on the local senior population but 
with more and more young families moving into town, the focus has broadened. 
In Innisfil, the focus of the community health centre is primary for seniors. 

BCHC expanded again with a move 11 years ago from Bradford Street to the 
present downtown location in the old Woolco 

building, facing Ross Street. At the left hand 
side of the building is the clinical focus with an 
onsite pharmacy and dental clinic (both oper- 
ated separately from the BCHC but share 
clients) and the right side is devoted to health 
promotion, volunteers and community devel- 
opment. 

The BCHC is funded by the Ministry of 
Health and Long Term Care which was trans- 
ferred to the Local Health Integration Network 
(LHIN). Funding is for people with complex 
medical or complex mental health issues. The 
BCHC takes a team approach to both. 

Tererc: Another expansion, in space and programs, 


—_—— occurred when additional funding was re- 


pate in everything from primary medical care 
to education programs on diabetes, pain management or participate in a 
Breathe Easy program (for people with COPD) or the food buying club. Some 
find their way to the centre in response to an event such as the annual open 
house in April while others are referred by a physician, walk-in clinic, or emer- 
gency personnel. Some wander in on their own where as others find out about 
the centre through the many partner organizations. 

Each community health centre is individual to its town or city. Each centre, 


FIX AUTO BARRIE NORTH 
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705.737.5560 


THE BODY SHOP NETWORK ¢ FIXAUTO.COM 


> National Lifetime Warranty 


> 1.800.INFO.FIX - 24 HR Collision 
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> Simplified claims process 
with insurance companies 


> Replacement vehicle 
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140 Brock St. 


ceived for a diabetes centre. It is designed to be 
an education centre. There are three register nurse and registered dietician 
teams that work out of the Barrie. 

“We're getting a lot of self referrals now which is great,” said Coley. 

The Barrie centre also operates as a “navigational” information tool, directing 
people to what they need be it food or other services, such as midwives, in the 
community. In addition, there are several programs ranging from MotherCare 
to a drop-in playgroup for families, to resources for young parents and more. 


The management and staff at Fix Auto Barrie North 
o/o by Roberts Collision are excited to announce 
that we are celebrating 34 years in business. Fix 
Auto’s job is to remove the hassles associated 
with an accident. Our simplified claims process 
with your insurer, our quality commitment and 
the Fix Auto guarantee all combine to ensure your 
piece of mind. When you see the Fix Auto sign, you’ll find the 
impeccable standard of quality that has made our name strong. 
Just ask your insurance company. Located at 150 Brock Street in 
Barrie. We can be reached at 705-737-5560. 


COLLISION 


Now open at 140 Brock 

Street in Barrie. We offer 

full mechanical service 

including: oil changes, 

alignments, — suspension, 

brakes, tune-ups and tires. 

Our high quality repairs 

are completed to your vehicle manufacturers standards. All 
completed in our state-of-the-art mechanical facility. We also offer 
an in-town shuttle service. Contact Craig Cameron-McKeown 
at 705-719-1207 to book your appointment today. Our hours of 
operation are Monday to Friday 

8am to 5pm and Saturday 8am 

to 12pm. 
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By: Marg. Bruineman 


There’s money in the sun and local groups are poised to cash in. 

“We’re anticipating revenue of around $56,000 per year based on the projects 
that have been identified that can go ahead right away,” said Barry Thompson, the 
city’s energy and environment officer. “(It’s) easy, because there’s no cost to us.” 

Seven rooftops of Barrie buildings will soon be covered in solar panels, collecting 
energy from the sun. Another three will soon follow. 

The initiative comes from the province’s plan to create green energy — it is paying 
handsomely for energy produced from the sun, wind, water, just about anything 
other than coal, focusing on alternative sources. 

Several area farmers jumped on the chance to earn money last year, erecting 
ground-mount units they paid up to $100,000 to install, expecting up to 12% return 
on their investment. 

Large-scale companies are also looking at installing rows and rows of panels on 
local farm land. The deal there is to rent the land, on average 80 acres, from the 
farmer, paying annual rent based on a 20-year contract. 

Some of those projects have experienced difficulty. The rural areas aren’t always 
equipped with the infrastructure necessary to carry power to where it’s needed. 

Barrie’s electricity provider, PowerStream, is moving into electricity generation 
big time, investing $23 million in rooftop projects in this city alone for a total of 
more than $40 million in its coverage area. 

“Do we have an appetite for more? Yes,” said PowerStream’s vice president of 
business development Doug Switzter. 

PowerStream is an electricity provider, owned by the municipalities of Barrie, 
Markham and Vaughan, servicing York Region, parts of Simcoe County, Markham, 
Richmond Hill, Vaughan, and Aurora. 

Now, with the provincial Green Energy and Economy Act, it can move into en- 
ergy production for the first time, deciding to begin with solar, which has a faster 
approvals process for rooftop projects. 

After determining the roof can accommodate the solar infrastructure Power- 
Stream applies to the Ontario Power Authority for a 20-year contract to generate 
electricity. The power company then runs and maintains all the equipment. 

PowerStream has used its own building, on Patterson Road in Barrie, as some- 
thing of a test centre. It currently supports five different solar systems and four 
more are in the process of being installed. 

Right now the company has signed agreements to run panels on 39 buildings in 
the Barrie area which will generate 4.2 megawatts of power. There are plans in the 
works to bump that up by another three megawatts with panels running on another 
10 buildings. 

The goal of the made-in-Ontario energy plan, Premier Dalton McGuinty said dur- 
ing a visit to Barrie last month, is not just to move away from dirty coal-fired plants, 
but also to drive the economy. 

“We're creating new jobs,” said McGuinty. “There’s an exciting new opportunity 
before us” in the global market. 

“We make the wind turbines. We make solar panels. That’s what we’re really 
after, ultimately.” 

When PowerStream sells power to the grid, 60% of the products it uses to collect 
that energy have to be made in Ontario. 

PowerStream is investigating the larger-scale farm approach, eyeing retired land- 
fill sites, former gravel pits and areas with stripped top soil — areas that residents 
will be more receptive to than working farms. 

But the beauty about the rooftop projects is that they produce electricity right 
where it’s used. 

“That’s where rooftop solar makes a log of sense,” said Switzer. “The electricity 
on the roof goes to a transmitter on the ground. So it doesn’t have to travel a very 
long way.” 

From the city’s perspective it’s win-win. The solar projects on the Holly, Allan- 
dale and East Bayfield community centres, the Collier Street parking garage, the 
Ferndale Road main operating centre building and the nearby storage building, 
the purchasing office attached to City Hall and the downtown library, will all gener- 
ate income from the roof rentals as will the new south-end library, the surface 
water plant on Big Bay Point Road and the Dunlop Street fire station when they’re 
completed. 

And, as a shareholder of PowerStream, the city will also reap dividends from the 
electricity company’s investments. 

But, said Thompson, the city has several other smaller buildings that don’t meet 
PowerStream’s criteria, which could likely accommodate solar installations. 

“We'd like to do all our facilities,” he said. “You’ve got roof space sitting there.” 
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Charging Things Up a Bit 


By: Marg. Bruineman 


The road is being paved for the rollout of the electric car with the installation “y “YT 
of a new charge station in Barrie. 

“Right now, in our demonstration project, we have installed eight charge MORRA HOMES 
spots,” said Martin Rovers, director of Better Place Canada, a privately held, Now oe ne ne 


California-based company that provides electric vehicle services worldwide. 
“PowerStream is one of the companies that stepped forward and said, ‘We want 


Building in 
to be part of this.’” 


The company has partnered with the city’s electricity provider, Power- Elmvate)l 52 & 60 ft. Lots 
Stream, to install a charge station at its Patterson Road office, as well as at its 
Vaughan and Markham locations. Other charge stations are in Toronto, Bow- Bungalows & Two Storeys NE 
manville and Ajax through a partnership with Veridian Connections. 

The project also includes a demonstration centre at the non-profit group’s 
Evergreen Brick Works site in Toronto featuring interactive displays. 

The $1-million provincial government program is geared to promoting the use 
of electric cars. 

The goal is to have one electrically powered vehicle out of 20 on the road by 
2020. There are rebates available from $5,000 to $8,500 for those purchasing 
plug-in hybrid and battery electric vehicles. 
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The incentives are based on the premise that for every 10,000 electric cars, 
there will be 40,000 tonnes less of CO2 polluting the air. 

PowerStream expects to have two Nissan Leafs — 100% electric vehicles — 
operating within the next couple of months. 

The point of the station, said Eric Fagen, PowerStream’s director of corpo- from just $ 4] ©)4] Q@@O 
rate communications, is to test the service, which relies upon electricity and rs] 
could, ultimately impact hydro demands. includes HST 

“Our distributions system is going to be impacted ... when the electric vehicle 
starts to roll out across Ontario,” he said, adding they want to study the impact 
of electric vehicles charging on the electricity distribution system. 

PowerStream employees will use the new electric cars this spring for carpool- 
ing, recharging the cars’ batteries at one of the three charge stations. 
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. 
landscape to support electric vehicles, similar to gas stations. G9 
Better Place is already rolling out nationwide services for electric cars in Is- MODEL HOMES NOW OPEN 


rael at the end of the year, Denmark at the beginning of next, and Australia UNITS 7&8 BLOCK 266 BANTING CRESCENT 
during the second quarter in 2012. MON. -WED.: 1-6pm 424 0002 
The full-scale deployment of services will complement the main location where SAT. & SUN.: 11am-5pm 705 z 


The charge stations are the beginnings of an infrastructure that will dot the 


eople will tend to re-fuel their electric cars — at home. : : 
peor Also building in: Barrie, Midland 


and Custom Estate Homes in Springwater 


www.morrahomes.ca 


Electric cars are still in their infancy. They began with the installation of 
fixed batteries, but there is a move to equip electric cars with batteries that can 
be replaced. 


M34 Executive Condos Offer Easy Livin 


By: Susan Doolan 


Stephanie Adams lives her work. The third-generation realtor moved to Bar- 
rie some 10 years ago because it was central to her family in Newmarket and 
Muskoka. 

“T wanted to play, to live, work and raise a family,” said Adams, who started 
out in this city as a young professional and three years ago decided to follow her 
family into real estate. 

She, like other members of her family, chose to specialize. But she didn’t fol- 
low the in footsteps of her developer grandfather, who built apartment buildings 
and schools, or the family’s speciality of log homes. 

She picked the condominium market and is currently the lead real estate 
agent with the Barrie Condo Team. Adams also represents a good percentage 
of the demographic she sells to and up until recently lived the leading edge of a 
growing trend — in an executive town home overlooking the waterfront. She 
calls it a condo/townhome, which differs from a standard townhouse and a con- 
dominium. 

In a townhouse, for example, homeowners are responsible for shovelling 
snow, mowing the lawn, and maintaining and planting any garden areas whereas 
condominiums are generally an apartment- style set up (high rise) with access 
through the garage and/or elevators. In a condo/townhome, maintenance — 
snow removal, exterior flowers, grass cutting — is looked after by a condo- 
minium corporation. 

“You’re living in a maintenance-free property but have all the luxuries a 
home would have,” she said. “Front yard, back yard, terrace areas and you can 
still barbecue where in a condominium it’s generally not allowed.” 

It’s a lifestyle that attracts young professionals — couples and single people 
— or the 50-plus age group as well as those who have retired or semi-retired. 
The latter may be downsizing but not ready to go into an apartment-style set- 
ting. They want to be able to park a vehicle in their own garage and have front 
door access to their home. Many, across all ages, also like to keep a home office. 

Adams maintained a home office in White Oaks, a series of around a dozen 
condo/townhomes in the Minet’s Point area from the time it was first built, five 
years ago. She was attracted to the waterfront view, the quiet, the proximity to 
the paved walking route that marks the end of the Trans-Canada Trail and the 
many amenities that run the gamut from the oversize garage to private terraces, 
and a deceptively large 2,100-square-foot living space. 

Waterfront is, without a doubt, an attraction for people looking to live in 
a condominium or townhome. The growth in this type of lifestyle can be seen 
in the expanding number of buildings that ring Kempenfelt Bay — Grand 
Harbour, Waterview, among others and, the most recent Nautica, which was 
completed in 2010. 


nie Adams, of tlie Barrie Condo Team. 


Photo: J.T. McVeigh 


“([ have) definitely seen an increase of younger people interested in the con- 
dominium lifestyle,” said Adams, citing those aged 35 and up. 

In Barrie’s earlier days, people tended to choose condominium living as an re- 
tirement property. Nowadays, it’s grown to become the domain of the working. 
Some live and work here but just as many commute to jobs beyond this city. 
And many, like Adams, maintain an office in their home. 

“They want maintenance free, can live on the water and travel by GO train,” 
said Adams, citing Barrie one of the youngest cities (age of residents) and fastest 
growing. “People are wanting to spend more quality time.” 

That quality time is spent enjoying the waterfront, the beaches, walking 
paths, boutique shopping and restaurants in the downtown core. The Barrie 
Farmers’ Market, MacLaren Art Centre and even the new community theatre 
all play a role. 

“A lot of people think of Barrie as a small town,” said Adams, who spends a 
lot of time educating out-of-towners on what Barie has to offer. 

At the present time, there are new developments in the works, but none are 
off the ground yet. The closest condo/townhome development to White Oaks is 
located in the Tollendal Mill Road area. Known as the Dock Road project, it is 
currently at the Ontario Municipal Board (OMB). 

But there is activity in and out of existing condominiums, condo/townhomes, 
and townhouses and one of the primary reasons for the movement is children. 
Young families need more space. 


Bringing the Old Back to Life 


By: Susan Doolan 


Ben Rattelade had a vision in mind when he spotted one of Barrie’s older 
homes. The two-storey brick house, built in 1909, on Dunlop Street had the 
potential to double as a storefront for an optical business he wanted to open 
and serve as living quarters for the family he hoped to start. It would also put 
an end to commuting beyond this city for work. 

“T was looking for a place that would double as a living and business,” said 
Rattelade, who had always been intrigued with houses that contained both. 

“T thought it was a good use of space and time.” 

Time he would ultimately spend on renovations and improvements. There 
have been many since he first purchased the house in 1988. One of the first 
items on the agenda was to renovate the old coach house at the back of the prop- 
erty. It was needed as a spot for his wife, a kitchen and bath designer, to work 
— the couple married in 1989. 


“The location worked really well because she could open her business,” said 
Rattelade. 
The two-level coach house needed stabilizing — it had an old style of con- 


struction called balloon framing — a new roof, insulation, etc. When Rattelade 
began working on it, he found hay still tucked into the corner of the second 
storey. Renovations also revealed failed tombstones — marble and granite 
scored with scroll work but no names — laid into the ground at the entrance 

to the coach house. 

Meanwhile, back at the house, one of the first tasks was to convert one of the 
main floor rooms into a showroom and modernize the kitchen for living pur- 
poses. Each floor of the home is about 1,000 square feet except for the attic 
master bedroom, which is 500 square feet. 

Originally from Sudbury, Rattelade spent some time in Gravenhurst and the 
Eastern Townships of Quebec before moving back to Ontario in his late teens. 


His sister, an optician, was already living in Barrie and it was her boss who 
ultimately inspired Rattelade to pursue a career in the same field. 

“Tt looked like interesting work,” said Rattelade, who felt it was something he 
would enjoy doing throughout his life. 

He also liked the variety of options available to him in the optical field and he 
tried a number of them before opening his own business in Barrie. Following 
graduation from the optical program at Georgian College, and acquiring his 
licence from the College of Opticians, he worked out west for an chain of optical 
stores before returning to Ontario to manage an optical business in Newmarket. 

For a time, he continued to commute after opening his own business, on a 
part-time basis in 1992. Around two years later, his business, Optical Fashions, 
opened to the public full-time. 

Since then, he has expanded. It now encompasses most of the main level of 
the house. 

A reoccurring theme throughout most of the renovation work has been to 
reuse items and materials wherever possible. A door, for example was remade 
into a counter for the store — Rattelade’s son contributed to the construction. 
The original mantelpiece still stands in one of the showrooms, and while the coal 
parlor fireplace has been removed, a near-identical gas replica stands in its 
place. Scattered about the walls are antique frames, original to the house, that 
now contain an assortment of vintage eye wear. In the attic, Rattelade found old 
undated photographs, newspapers and a couple of pristine Maclean’s magazines 
from the 1930s. 

“Tt talks about the same things that politicians are still talking about — it’s 
just eerie,” he said. 


Cabinetry 


LS 


A wall between the two children’s rooms (both are now in their late teens and 
heading off to university soon) yielded 2,200 pounds of plaster and lathe. It was 
removed to make a walk-in closet. 

Rattelade replaced the original banisters, and redid the stairs to the second 
floor himself. An original trap door to the coal-fired furnace in the basement 
had been removed, and a staircase installed prior to Rattelade buying the 
house. But other than that, very little had been done. 

A bathroom renovation followed the kitchen. Six years ago, in order to create 
more space for the teenagers, construction on a two-story board and batten ad- 
dition began. It added 2,000 square feet over two floors to encompass an open 
concept living room and dining room. Attached to the back of the house, a dark- 
coloured finish to the wood and the construction of a tower blended the old and 
the new structures together. 

A metal gate and fencing was added at the beginning of construction, partly 
out of safety concerns to stop people from cutting across the corner lot, and 
also to help define business and personal space. If the gate is open, the business 
is open. 

Rattelade went over budget on the addition to include urethane spray insula- 
tion and a metal roof, but feels both were worth it. Currently, there are just a 
few finishing touches left to do on the outside. 

Future projects under consideration include underpinning the basement and 
going down an additional two feet. 


Autohaus Barrie 


Autohaus Barrie has been family owned 
and operated for 34 years. 

Hugo Ruff, the owner, started out as 
a mechanic in St. Catherines, became 
a service manager and with years of 
automotive experience, went on to own and 
operate Autohaus Barrie. 

Autohaus Barrie has grown with the city, 
boasting four expansions in order to serve 
Barrie the way it deserves to be. Autohaus 
Barrie was the First Dealership in Canada 
to have a separate showroom for the Audi 
brand. 

Our Award winning Service Team 
including Marion Wolters and Gary 
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Vorsprung durch Technik 


With offers’ like these; 


Despress are always available to assist with 
any service related inquiries that you may 
have. Marion and Gary competed and won 
the National Audi tech challenge. 

Gary will be representing Audi Canada 
in Germany to compete against technicians 
worldwide. 

At Autohaus Barrie, we value our clients. 

All of our service equipment is up to date 
and modern. 

Our award winning service staff keeps 
up to date on factory training in order to 
service your vehicle properly. 

Our sales team receives training in-house 


and from head office, so they are able 


to answer any or all questions about our 
vehicles and products. Many manufacturers 
are moving away from leasing. Audi and 
Volkswagen still offer this as an option 
when considering a new or used vehicle. 

Our friendly, enthusiastic staff is ready to 
welcome you to our modern dealership. 

“| look forward to the day that my son 
will carry on the successful business in our 
local community,” says Ron Ruff, General 
Manager. Ron would like thank all of our 
clients, service, sales and body shop team 
for making 2010 a successful year. We look 
very forward fo serving Barrie in the future 


through 2011. 
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This increditte offer s for March 2011 


Lease the 2011 Jetta Trendline+, with Air Conditioning from 


3.9% soe 


A small price to pay to make your neighbour jealous. 


2011 Golf Wagon 
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3.9% APR* 1 9% ‘APR* 3.9% APR* 


*Limited time lease offer available through Volkswagen Finance, on approved credit, based on a new and unregistered 2011 Jetta Sedan 2.0L Trendline+ / 2011 Golf Wagon 2.5L / 2011 Tiguan 
2.0T / 2011 CC 2.07, base model with 5-speed manual transmission / 5-speed manual transmission / 6-speed manual transmission / 6-speed manual transmission. Dealer may lease for less. 
$1,365/$1,365/$1,580/$1,365 freight and PDI included in monthly payment. 48-month term. $1,303/$4,158/$3,614/$4,505 down payment or equivalent trade-in, $250/$280/$350/$460 security 
deposit, $100 air conditioning levy, $29 EHF (tires), $5 OMVIC fee, up to $450 dealer administrative fee and first monthly payment due at lease inception. License, insurance, registration, options and 
applicable taxes are extra. Total lease obligation: $10,375/$15,150/$17,966/$23,657. 64,000 kilometre allowance; charge of $0.15/km for excess kilometres. Offers end March 31,2014 and are subject 
to change or cancellation without notice. Dealer order/trade may be necessary. 2011 Jetta Comfortline 2.0L as shown is $24,752. 2011 Golf Wagon 2.5L Comfortline as shown is $25,574. 2011 Tiguan 
Highline 2.0T as shown is $42,939. 2011 CC Highline 2.0T as shown is $34,874. Models may not be exactly as shown. “Volkswagen”, the Volkswagen logo, “Jetta”, “Golf” and “Tiguan” are registered 
trademarks of Volkswagen AG. “Das Auto & Design” and“CC” are trademarks of Volkswagen AG. © 2011 Volkswagen Canada. 


2011 Tiguan 2011 CC 


Das Auto. 


Little Ave. 


Autohaus Barrie 
60 Fairview Road Barrie 705-737-0100 Autohaus 


audisales@autohausbarrie.com Ye, 
vwsales@autohausbarrie.com 


N38 Competition 


By: lan MclInroy 


Two Barrie companies just in their infancy will soon be babies no more, after 
winning the SpringBOARD LIVE Business Pitch Competition. 

The SpringBOARD Innovation Centre is a not-for-profit business ‘incubator’ 
located in Barrie that helps entrepreneurs in the Simcoe County region by pro- 
viding access to office space, potential funding opportunities and a free mentor- 
ship council. 

One of the winners was Avrocon Industries, with Gordon Kennedy director 
of sales and Greg Brownless as CEO. The Barrie company has a concrete repair 
and restoration product that improves regular cement mix on the job site. 
Finalcrete is stronger than regular concrete, flexible enough to repair cracks, 
carries high adhesion qualities, is very water resistant and is impervious to 
chemicals and salt. 

The other winner was Jenn Day and her K9-Scoop business, a professional 
pooper scoop service for residential and commercial customers. Her employees 
schedule times to go to clients’ yards, clean up all the pet waste and dispose of 
it to Ministry of Environment standards, giving back time to pet owners and 
relieving them of a nasty job, especially at this time of year. 

They were two of eight companies which were finalists in the competition. 


Brownless, 
BOARD 


Gordon Kennedy, left, and Greé 
of Avrocon Industries, Spri 

director Jim Payetta,Jenn Day, of K92Scoop; 
and Abby Muriella, of SpringBOARD. 


The other six contestants included: Wilderness Concierge (Waubaushene), 
which provides services to relieve the stress of planning for your vacation; Skip- 
A-Flush Industries (Barrie), which has developed an environmentally (and sep- 
tic tank) friendly formula which allows users to ‘tinkle’ four to six times before 
flushing; Advanced Telescopic Technologies (Orillia), which has created a 
unique, multi-staged composite telescopic hoist design; GrandCare Canada 
(Barrie), which has designed monitoring systems to allow seniors to live in their 
own homes with dignity and peace of mind; CellCycle.ca (Barrie), which has de- 
veloped a process to buy unwanted wireless devices, sell reusable ones and sell 
the non-reusable units to metal recovery firms; and DVIVA Trim (Barrie), 
which has developed a new casing and baseboard product that fits onto existing 
casing and baseboards for an upgraded look. 

“We had an incredible response with over 40 applications to choose from,” 
said Jim Payetta, competition judge and director with SpringBOARD. 

“Tt was tough to select the eight companies that presented. We selected the two 
winners based on their business idea, the strength of the management team and 
our ability to help them move their businesses forward,” he said, adding the six 
businesses not chosen aren’t necessarily out of the running. “Although they may 
not have been selected at this time, they could still be considered in the future.” 

The two grand-prize winners will receive acceptance into SpringBOARD’s 
business incubation program, along with up to $50,000 in start-up financing, 
leading mentorship, office space as well as business planning and consulting 
services to help in all areas of their business. 

“SpringBOARD began this contest in 2010 with the goal of helping young or 
fledgling businesses in Simcoe County to start or grow their company through 
financing, business planning and hands-on professional mentorship,” said 
Payetta, who is also president of Blue Sky Marketing. “Getting feedback from 
seasoned business professionals who have not only managed to maintain suc- 
cessful businesses, but have become leaders in their fields will be invaluable for 
these contestants.” 

For information on K9-Scoop, visit www.wedodothat.com. For details about 
Avrocon Industries, visit www.innovationconcretesolutions.net. 


as Personalized Tour & Group Travel Since 1985 
‘Hamilton Tours Ltd. 


of ‘Bradford, Ontario 


TICO #04023420 


On November 2, 2010 our company celebrated its 25th Anniversary in business. We 
have always been a motor coach tour company, based in Bradford, Ontario. We specialise 
in group travel throughout Canada, United States & Great Britain. We offer our customers 
the confidence of traveling with a TICO licensed tour company. Our tours vary in length 
from 1 to 24 days, but whether you fly to your destination or we drive — there will always 


be a motor coach component to your trip. 


We began as a Day Tour Company and pride ourselves that this is still an important part 
of our operation. Our company’s philosophy remains the same today as it did 25 years 
ago and that is to provide “quality, personalized escorted tours” which we believe is the 


secret to our success. 


We primarily serve Simcoe County and York Region with a large majority of our client 
base in Barrie. We feel very fortunate that our company is based out of this area as it 
allows us a wide scope of destinations for day tours. We can attend the latest play in 
Toronto or Stratford, visit Niagara Falls, tour scenic Algonquin Park and still return within 


the parameters of a day trip. 


Any of the tours found in our retail catalogue and on our website can be duplicated to suit 
a specific group, club or organization. We feel that travel by motor coach should never be 
limited to just one age group - but rather to be enjoyed by all. 


Today’s luxury motor coaches are not the bus you went to school on! Let us introduce 


you to the motor coach industry of 2011. 
We look forward to meeting you 


Susanne Hamilton & Julie Blythe 
Owners — Hamilton Tours Ltd. 


Day Trips: 


include admissions, meal & HST: 


Tues., April 12 — Port Hope 
Festival Theatre Package 
— Elvis from Memphis to Vegas 


Tues., April 26 - Seneca Niagara 
Casino, Niagara Falls, New York 


Sat., April 30 - Stars on Ice at 
Copps Coliseum in Hamilton 


Thurs., May 5 - My Fair Lady 
at the Festival Theatre, 
Niagara-on-the-Lake 


Wed., May 18 — The Lion King 
at the Princess of Wales Theatre, 
Toronto 


Fri., May 27 — Daniel O'Donnell 
and Mary Duff in Concert at Roy 
Thomson Hall 


July 8 & 9- Donny & Marie 
Osmond Live at the Four Seasons 
Centre, Toronto 


Wed. August 24 & 31 —- Billy Elliot 
the Musical at the Canon Theatre 


Overnight Trips: 


Fully Escorted Tours 


May 15 to 17 - Ottawa Tulip 
Festival staying at the Fairmont 
Le Chateau Montebello 


June 3 to 18 - Circle Ireland 
- the Emerald Isle 


June 7 to 12 - The Sites and 
Sounds of New York City 


June 18 to 21 - Mackinac Island 
Lilac Festival staying at the Grand 
Hotel & Frankenmuth, Michigan 


July 11 to 25 — Newfoundland 
& Labrador from St. John’s to 
Goose Bay 


August 11 to 26 — Discover the 
Great Yukon & Alaska on a road 
less travelled plus Southbound 
Alaskan Cruise - A once ina 
lifetime tour! 


August 22 to 31 - Explore the 
Gaspe Region & Quebec City 


Nov 18 - 20 - Erie, Penn. 
Shopping Weekend 


NEW BARRIE PHONE NUMBER: 705-881-201 1 (march 28th) 


Bradford: 905-775-9006 Toll Free: 1-800-584-4941 
R.R 1, 3479 Hwy 88, Bradford, ON L3Z 2A4 


Visit Our Web Site: www.hamiltontoursltd.com 


Salnek’s Custom Window Treatments celebrates 
25 years with an expansion to provide even more 
services to existing and new clients. The Barrie 
store has added high-end paint and wallpaper to 
an extensive range of blinds, shutters, custom 
drapery, custom designer bedding, custom furni- 
ture and upholstery. 

“Tt gives us a full decorating service to offer our 
clients,” said owner Judy Salnek. “You can be 
more unique and expressive with colour because 
there are so many great trends. With paint, we of- 
fer in-home colour consultations.” 

In addition to Pratt and Lambert, there is Pitts- 
burgh paint too. In-home consultations are also 
offered with Salnek’s many window products 
from Hunter Douglas to blinds by Shade-O-Mat- 
ic, Maxxmar and Window Shade Supply. 
Over the past 25 years Salnek’s has ex- 
panded several times, adding stores in 
Collingwood and Dundas to meet de- 
mand. Like this city, both communities 
are growing rapidly. The Collingwood 
location opened in 2000 and Dundas fol- 
lowed a decade later, opening in 2010. 
Salnek attributes the success to repeat 
customers, custom services, as well as 
the type of products offered. 

“We are a Hunter Douglas Gallery Store 
which means our clients can purchase 
window blinds and shadings with confi- 
dence. We also specialize in custom drap- 
ery and bedding.” said Salnek. 

Demand for Salnek’s products and ser- 
vice also extends into the Muskoka area. 
As such, a salesperson was added re- 
cently, specifically to serve clients from 
Gravenhurst through to Huntsville. 

Two years ago, Salnek formed an associa- 
tion with a Toronto firm, Alleens Custom 
Window Treatments, to bring an even 
greater selection of products and value to 
customers at all five locations. The local 
Cedar Pointe Drive store has one of the 
greatest selections of fabrics for drapery. 
“The Barrie store has one of the biggest fabric 
collections I’ve seen,’ said Melanie Jonys, of 
Alleens’ two Toronto locations. “With drapery 
you can be really creative, play with colour and 
embellishments which sets Salneks’ apart from 
the rest!” 

There are fabrics to appeal to every taste - from 
very contemporary and modern looks to beautiful 
and traditional designs that are timeless. In fact, 
with the different trends and all the new fabrics, 


SALNEKS’ 


TERE A TM: E Nets 


CUSTOM WINDOW 


COLLINGWOOD « DUNDAS ¢ TORONTO * GRAVENHURST ¢ MUSKOKA 


the possibilities are just about endless. In addition 
to drapery, Salnek’s also carries custom designer 
bedding. 

The past quarter of a century has brought many 
changes to window treatments but perhaps the 
greatest is the trend toward motorization. As a re- 
sult, Salnek’s has become a specialist in hard-wire 
motorization and specialty solutions. 

“T think people are more aware of energy efficient 
products nowadays as well,” said Jonys. “That’s 
a big part of our business - the role window cov- 
erings can play in home energy. Not only do the 
blinds help with heating and cooling but they look 
good doing it. Functional and fashionable.” 
Salnek’s employ 10 staff across the three loca- 
tions. Each city also features interior decorators 


- Collingwood and Dundas have one each and 
Barrie, with four, has the most. 

There is one annual event that Salnek clients 
everywhere look forward to - the annual Hunter 
Douglas sale. It runs from April 2-9 with ongo- 
ing promotions of Hunter Douglas products at all 
locations. 

For more information or an in-home consultation, 
contact Salnek’s Custom Window Treatments, 
Barrie, at 705-737-4200. 


SALNEKS 


CUSTOM WINDOW TREATMENTS 


Imagine The 
Possibilities 


Salnek's offers options both aesthetic and 
practical to create windows that express 
your good taste and enhance your living. 


Fashionable, Functional Choices 


Custom Blinds, Shades, Shutters 

Custom Draperies, Sheers, Roman Shades 
Decorative Hardware 

Custom Bedding 

Paint and Wallpaper 

Motorized Shades and Draperies 


ait’ SHAD 


ir ination 


HunterDouglas Galle 
C 


Hs Kes nl ECLIPSE 


SoH Gt TERS 


BARRIE 34 Cedar Pt. Dr. #507 
705) 737-4200 www.salnek.ca 


N40 As Technology Sees Progress... 


By: Cheryl Browne 


Nancy Smith didn’t travel to Scotland, get robbed by a band of thugs and lose 
all her cash. 

Yet, everyone on her e-mail contact list was told she had. 

Smith (not her real name) received a phone call from her brother, who knew 
enough about e-mail scams to warn her that her computer had been compro- 
mised. And then it got much worse. 

Apparently, the hackers had also reactivated 
the Barrie resident’s Facebook account that had 
lain dormant for five years, uploaded current 
pictures of her husband and son from her e-mail 
account and were chatting with her friends online. 

“Tt’s been an absolute nightmare,” she said. 
“There’s just so much you have to think about 
to clean this mess up. And you’re constantly 
worried that you haven’t thought of everything. 
It’s awful.” 

The Canadian Anti-Fraud Centre says it re- 
ceived 1,788 complaints involving hacked e-mail 
accounts in 2010, many involving this sort of 
version of the Grandparent Scam. 

Based on those numbers, they said Canadians 
aged 50-to-59 are the most targeted, with people 
aged 40-to-49 reporting the highest dollar loss. 

Anti-fraud centre officials also say that telephone, or fax frauds, are the most 
common solicitation for funds, however, Canadian victims of e-mail, Internet or 
text messaging, have the highest dollar loss. 

“There’s probably nothing she could have done to prevent it,” said Kent 
Read at the Anti-Fraud Centre. “It was probably a picture, or a website, or an 
e-mail attachment that she opened that kick-started it. You don’t even know 
someone has hacked into your computer until this sort of behaviour starts.” 


Business Communication 
In One Location! 


For over 30 years, Gage Business 
Communication has consistently 
proven its leadership in business 
communication products and 
services. GAGE is a_ second 
generation family owned business 
serving Simcoe County and beyond. 
Starting out with custom made rubber stamps and marking 
devices, GAGE soon added commercial printing services to its 
product line. With the evolution of the internet and online com- 
munication, GAGE began offering website design and web 
hosting to its clients in order to offer a more complete business 
communication solution. 


Stephen Gage 


“Great business communication starts with expert logo design, 
corporate branding and custom graphic design that is consis- 
tently used in all business print advertising and online market- 
ing” says Stephen Gage. “We ensure your message remains 
focused on promoting your image successfully.” 


GAGE is happy to share their expertise with you to help 
promote your business with the right products tailored to your 
individual business needs and keep you within your budget. 


“| am privileged to have a highly talented team of professionals 
that share my commitment to superior customer service and 
the dedication of providing top quality products to our clients” 
adds Stephen. 


Please contact Stephen so that he can show you how GAGE 
can help grow your business. Email steve @gagebiz.com or 
visit their website at www.gagebiz.com for more information. 


Once it starts, however, it can be a real mess to clean up, Smith said. Not only 
did the hackers e-mail everyone in her personal contact list, they e-mailed her 
work associates, as well. Some, unaware that she wasn’t stranded in Scotland 
needing cash, responded. Now, her place of business is also wondering if they’ ve 
inadvertently given over more information about her, and their corporate 
server system. 

Because the anti-fraud group said it could be a ‘keystroke’ virus, Smith’s 
worried that anything she’s physically typed into 

the computer — including bank account numbers 
and their passwords — are sitting comfortably on 
some hacker’s desktop. 

“We just got a mortgage,” Smith said. “They 
could take a lien out on my house with that much 
information.” 

Smith discovered that many fraud centres at 
banks are open on Family Day. She instructed 
every bank and credit company not to authorize 
anything until she’d been into the bank in person 
with photo ID in hand. 

With her social insurance card number possibly 
having been captured as well, she’s concerned 


Photo: Mack Wanzel 


anyone could get fake ID and credit in her name, 
so a trip to Services Canada is in order. 

Her brother contacted everyone in her e-mail 

group, her employer has cancelled her e-mail onsite, 

Facebook has been notified, and hydro, Enbridge and finance companies for 
car payments have been changed to a new bank account. 

“T’m so freaked out right now,” she said. “My husband told me to relax. I’m 
999 


madly calling all these numbers, yelling, “Don’t tell me to calm down. 
She laughs at the memory, but sighs. 


Tun ta Page 47 for mMOre,,, 


BUSINESS 


(SAG COMMUNICATION 


QUALITY BUSINESS COMMUNICATION SINCE 1977 


WEB DESIGN + PRINT & DESIGN * STAMP & BADGE 


GAGES2z.. 


551 BRYNE DRIVE, BARRIE + 705-726-5550 


...90, 100, Does Tech Support 


continued from Page 40 


“Tt really makes you feel violated,” said Smith. “It’s like now I don’t want to 
trust anyone. It’s a horrible feeling,” 

The fraud centre said another new scam involves a ‘logmein123.com’ ac- 
count-type. An e-mail will indicate they’re from a large, reputable company, 
such as Microsoft, and tell you they’ve noticed your computer is working too 
slowly. They’ll offer to take over your computer’s control remotely and fix the 
problem. That’s when they implement a virus and start gaining control of your 
personal information. 

Once they ask you to type in your name and password, warning bells should 
start ringing in your head, said anti-fraud staff. 

First and foremost: large companies don’t contact you and ask you to go ona 
remote software — unless you’ve called them first. 

And secondly, anytime someone needs your password, just say no. 

This is where Eldon Doucet, of E. Doucet Computer Services, in Barrie, 
comes in handy. 

One of Barrie’s oldest home and small business computer installation and re- 
pair technical support people, Doucet spends a good portion of his time consult- 
ing, or removing viruses and malware from personal computers. 

“Computers aren’t like toasters,” he said from his home office on Gaskin 
Court. “You can’t plug them in, leave them on indefinitely and not have some 
sort of problem.” 

Doucet said the first line of defence should be a hardware firewall. Ideally, he 
suggests a router, even for a single computer, that will block viruses at the gate- 
way to your computer. 

There are some great anti-virus packages out now, he said, strongly recom- 
mending a company with a Canadian presence, such as Panda in Markham. 

“Virus protection is never 100%, but if you take the proper precautions, you 
can protect yourself against most of them,” Doucet said. For more information 
on virus protection, visit www.edoucet.com. 


Innisvale announces the addition of two new wall niches for July 2011. 
To reserve locations without obligation contact our office at 705-722-3121. 
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BEWARE THE SCAM 


Although the Grandparent Scam (and variations) have been around for years, the 
Canadian Anti-Fraud Centre is cautioning people to be alert due to a marked increase 
in the number of complaints in the last few months. 

In the typical scenario, a grandparent receives a phone call from a con-artist claim- 
ing to be a grandchild. The caller goes on to say that they are in some kind of trouble 
and need money immediately. Typically, they claim having been in a car accident, trou- 
ble returning from a foreign country and they need bail money. 

A typical call can go like this: Hi Grandma, do you know who this is? Grandparent 
answers “John?” The con-artist now has a name, and they plead their case. Victims 
usually don't verify the story until after the money has been sent as the caller specifi- 
cally says they don't want other relatives to know what has happened. 

Wanting to help out their poor grandchild, the victim wires them the money. 


MORE CHOICE, MORE SPACE, MORE SERVICE. 
HMAS), 
Choose Innisvale Cemetery... more for your family 
Innisvale Cemetery and Crematorium Ltd. 
was established in 1983 to serve the Town of Innisfil 
and City of Barrie with a fully operational, year round 


cemetery, and provide future needs for generations to 
come. 


Innisvale offers a variety of choices for different needs 
and budgets, including the only community mausoleum 
in our area and winter burials. An open house in 
recognition of 25 years of service was held in 2008. As 
we continue to develop and grow we are also pleased to 
be able to support business and select charities in our own 
community. The staff at Innisvale are friendly, helpful, 
and always easy to talk to. 


To discover more about your options at Innisvale, call us 
or visit our website at www.innisvalecemetery.com or just 
come and see why people **Choose Innisvale.”’ 


Innisvale Cemetery and Crematorium Ltd. 


a When Looking for Daily Local News 
Barrie Residents Turn to Us! 


TERIOR. 


sor . 
«xt? grackna tot 
x Fe apnea Vrees Ov eerc eee 
erry spcherts rat ~ rfc 
wal n. te? : : 
hu ot tel es ao 
Bie out fi to pial so J 


For more than a century, the Barrie Examiner has been the trusted voice of this 
community and along the way we have won many awards that reflect our 
dedication and commitment to our growing city. 


As technology has evolved and our daily lives have become extremely busy, the 
Examiner has kept pace. Besides finding in-depth coverage of local news and 
events in our daily print edition, our website has also become a trusted source for 
up to the minute news and information. Riding the wave of social media, including 
Twitter and Facebook, the Examiner’s readership has entered a new realm. 


Combining our print and online readership, we are proud to attract a more diverse 
and involved readership than ever before. 


Take another look and you'll discover... 


EDA EAE 


SS ea 


571 Bayfield St N, Barrie. ON L4M 4Z9 


For home delivery call (705) 726-6537 V canoes oor 
or visit www.thebarrieexaminer.com IRTUAL NEWS STAND 


Visit Online at www.thebarrieexaminer.com, Updated 24/7. 


GASTOANADIAN 


would like to congratulate 
Steven Prophet of Barrie 


Ontario on winning the National Scholarship from the Tema 
Conter Memorial Trust. Every year students from across 
the country within college programs involving training in 
emergency service and military are eligible to enter an essay 
contest by writing a research paper on Acute, Cumulative 
and Post Traumatic Stress Disorder and the effects that these 


stressors have on their personal and professional lives. 


Steven, a recent graduate of the Primary Care Paramedic 
Program at CTS Canadian Career College Barrie campus, was 
awarded one of two Ontario provincial awards and was also 
the recipient of the 
National Scholarship 
which is awarded to 
one of the provincial 
winners from across 
the country. 
The Tema  Conter 
Memorial Trust was 
created by Vince Savoia( a former paramedic), to create 
awareness and support for emergency and military services 
personnel. This non-profit organization provides resources 
and support for those who have suffered from these stressors 
as well as support for their family. In addition the trust focuses 
on awareness, early education, and management of PTSD and 


Critical Incident Stress. 


GSICANADIAN; 
(CAREERICOLLEGE 


546 Bryne Dr. Barrie, On L4N 9P6 


(877)725-1200 


*(Service Canada, 2007, p.3). WWW.CTSCCC.COM 


Start Your Career NOW! 
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Earn Your Recognized Diploma 


in Less Than A Year! 


¢ Industry Regulated/ Accredited 
Programs 

¢ FREE Career Assessments 

¢ Industry Experienced Instructors 

¢ Financial Aid Assistance 

¢ Monthly Starts 


Addictions Intervention Counselling 
Medical Office Administrator 
Personal Support Worker 

Office & Payroll Administrator 
Police Foundations 

Community Services Worker 


OPEN HOUSE 
April 5, 2011 (6 - 8pm) 
BARRIE NORTH BAY SUDBURY 


Law Clerk 

Pharmacy Technician 
Paralegal 

Paramedic 

Office Administrator 
Pharmacy Assistant 
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SIMCOE 24 


1110 Hwy 26. 
Midhurst, On LOL 1X0 


705-735-6901 


THEBARRIE EXAMINER 
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571 Bayfield St. N., 
Barrie, ON L4M 4Z9 


705-726-6537 


Greater Barrie 
Chamber of Commerce 


97 Toronto St. 
Barrie, ON L4N 1G3 


705-721-5000 


y. Simcoe County 
District School Board 


1170 Highway 26, Midhurst, 
Ontario, LOL 1X0 


705-728-7570 


The City of 


BARRIE 


70 Collier St. 
Barrie, ON L4M 4T5 


705-726-4242 


Ped ional 


exceptional 


201 Georgian Drive Barrie, 
ON L4M 6M2 


705-728-9802 


PARTNERS LLP 


MEDIATORS 


LAWYERS e 


107-190 Cundles Rd E 
Barrie, ON L4M 485 


705-737-1811 


TELE! BARRIE PUBLIC _ 
[| LIBRARY | 


Enriching our Community 


60 Worsley Street 
Barrie, Ontario LAM 1L6 


705-728-1010 


Girl Guides 
of Canada 
Guides 

du Canada 


www.girlguides.ca 
416-487-5281 


GEORGIAN | 


YOUR COLLEGE+YOUR FUTURE 


One Georgian Drvie, Barrie, 
ON L4M 3X9 


705-728-1968 


60 Fairview Road 
Barrie, ON L4N 8X8 


705-737-0100 


GAGE 


BUSINESS 


COMMUNICATION 


551 Bryne Drive, Unit Q Barrie, 
Ontario L4N 9Y3 


705-726-5550 


| fe 
MorRA Homes 


www.morrahomes.ca 


705-734-0535 


30. + YEARS LN BUSINESS 


546 Bryne Drive Barrie, 
ON LAN 9P6 


877-725-1200 


mSALNEK’S 


34 Cedar Pointe #507 
Barrie 


www.salnek.ca 


705-737-4200 


COLLISION 
Formerly Roberts Collision 


150 Brock St. Barrie, ON LAN 2M4 


705-737-5560 


Restaurant 


65 Bell Farm Rd., Barrie 


705-726-8761 


© geep 


- Get Beets: Dectrone Proceaang inc 


220 John St. Barrie, Ontario 
Canada LAN 2L2 


705-725-1919 


26 YEARS AS PART OF 


IV} 


131 Brock St., Barrie, 
705-725-1266 


202 Blake St., Barrie 
705-725-9005 


7 Younge St. N. Elmvale 
705-322-1652 


20. YEARS IN BUSLNESS 


96 Victoria Street, Barrie, 
Ontario L4N 2J1 


705-737-4646 


Ta as 


7551 Fifth Side Road Innisfil, 
Ontario L9S 381 


705-722-3121 


LH Hamilton Tours Ltd. | 


3479 Hwy#88 Bradford, ON, 
L3Z 2A4 


905-775-9006 
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159 Anne St S. 


www.ucabranding.com 


705-726-9727 


nfelt 


92 Commerce Park Dr. 
Barrie, ON L4N 8W8 


705-737-1554 


») Walmart >,< 


Save money. Live better. 


North End: 450 Bayfield 
Street, ON, L4M 5A2 


705-728-2833 


South End:35 Mapleview Drive 
West Barrie, ON L4N 9H5 


705-728-9122 


10 + YEARS IN BUSINESS 


1m 


ee 
PEGGY HILI 
Rg ASSOCIATES 


55 Cityview Circle 
Barrie, ON L4N 7V1 


705-739-4455 


VAd 


4 Kempenfelt 
7 SUNROOMS | 


92 Commerce Park Drive 
Barrie, ON L4N 8W8 


705-737-9900 


LYNDSEY STEVENATO 
+ 
CHILDREN’S THERAPY SERVICES 


115 Bell Farm Rd. - Suite 
105 Barrie, ON L4M 5G1 


506 Bryne Drive, Barrie, 
Ontario LAN 6E7, Canada 


705-725-1002 


8 YEARS IN BUSINESS.) 


705-792-5272 


J} ) 10 YEARS IN BARRIE 


affordable kitchens 


BARRIE 
| BUSINESS | 


571 Bayfield St. N 
Barrie, ON 


705-726-6537 


393 Yonge St. 
www.allandaleaffordablekitchens.com 
705-719-0200 


|. 1 YEAR IN BUSINESS 
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NORTHERN COMFORT z 


Northern Comfort Windows & Doors has Gaal iy ites years serving 
Barrie and surrounding areas. We look forward to many more. 
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Financing ac PAYMENT 
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Replacement & New —ieerauee WeatheTech® 3.366 
: with Krypton fill can double with triple pane glass 
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: triple-pane glass! Radiation triple the insulating 
transfer, which accounts capacity of two-pane 
for 66% of the glass glass, delivering 
heat loss, can be our highest 
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when a low-emitiance 
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NEWMARKET SHOWROOM 
16700 Bayview Ave., Unit 15 


decd 


JN NORTH STAR re 


BARRIE SHOWROOM 
556 Bryne Dr. Unit 7 


, 105.733. ooo 


are Energy 


**100 sq ft minimum. 


www. ROHN CTACOHILGETTIAgWS com 


#1 in Home Sales Period! 


Service = Results 


@ Onsite Stager/Design Consultant 
e Onsite Photographer 


e Barrie & Toronto Real Estate Board 


exposure 
e Weekly newspaper exposure 


e Conveniently scheduled open 


houses 
e Showing feedback provided 


e Virtual Tours posted to Facebook, 


Twitter, YouTube 


INDEPENDENTLY OWN e Individual websites for each home 


www.youraddress.com 


*Based on # of units sold in 2008, 2009 and 2010 - individually compiled from Barrie & District Association of Realtors 


